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TEOPETHUKO-ITPOBI MOJIEJII B3AEMO/IIi BUPOBHUKA 1 IOCEPEJHUKA
B KAHAJII TOBAPOPYXY

Y cmammi eusnauenns knouoeux YUHHUKIE GNIUGY HA OPMYSAHHA DYHKYII CHOJNCUEUO20 nonumy Gi00y8acmucsa Ha
OCHOBI CMAMUYHUX, 0OHONEPIOOHUX MOOeNel, Wo 0aroms 3Mo2y Oilbul 0emaibHO OOCTIOUMU B3AEMHULL BNIUE OCHOBHUX
CKIIAOHUKIB KOONepamusHoi 63aeMo0ii 3 Memor YHUKHEeHHS KOH@Aikmig y kanani mosapopyxy. Ilo6ydosano basosi meo-
PEMUKO-I2p06i MO0, W0 OAN0 MONCIUGICMb PO32A0amu cneyuiuni ieposi cumyayii, wo 8paxosyoms KOONEPamueHy
83a€MO0i10 BUPOOHUKA | NOCEPEOHUKA 8 MaApKemuHeo6omy Kanaui. [Ipedocmasneni mooeni popmysanms npubymxie y 6e3pos-
MIPHOMY 8U2NA0L € BUXIOHOIO0 OA3010 0151 OOCAIONCEHHA MONCIUBUX CYCHAPIIB 2PU YUACHUKIE KAHATY MOBAPOPYXY, WO 63d-
EMOOIIOMb HA YMOBAX KOONepayii ma npasuyms Makcumizyeamu 81acHi 00X00u.

Kniouogi cnosa: koonepamugna pexnama, epmuKanibHuLl MapkemurH2o8uil Kanan, Yyinogi cmpamezii, 6e3po3mipni eenu-
YUHU, PYHKYIS CYMICHO20 NPUOYIKY.
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TEOPETHKO-UT'POBBIE MOJEJIM B3AUMOJENCTBUSA MPOU3BOJIUTESA
N IMMOCPEJJHUKA B KAHAJIE TOBAPOJIBUXEHUS

B cmamue onpedenenue kuoueebix YUHHUKOS GIUSHUSL HA DOPMUPOSAHUE QYHKYUY NOMPEDUMENbCKO20 CRPOCA RPOUC-
X0OUM HA OCHO8E CMAMUYECKUX, 0OHONEPUOOHbLL MoOeell, KOMmOopble NO38050m boliee 0emalbHO UCCIE006ANMb 63AUMHOE
GIUSIHUE OCHOBHBIX COCAGISIIOWUX KOONEPAMUBHO20 83AUMOOCUCMEUsL 60 U30EHCAHUE KOHPAUKMOS 8 KAHATe MO8apO08U-
oicenust. [Tocmpoennvie 6a306bie MeOPEMUKO-UcPOsbie MOOeU, YMo NO360NUNLO PACCMAMPUBANb CReyuduUecKUe Ueposble
cumyayuu, y4umsleaouue Koonepamushoe 63aumooeiicmeue npou3eooumens u NOCPeOHUKa 6 MapKemuH2060M Kandie.
TIpeocmasnennvie moodenu opmuposanus 00x0008 6 Oe3PaAIMEPHOM BUOe AGISIOMCA UCXOOHOU OA301 OJisl UCCIe008AHUS
6O3MOJICHBIX CYEHAPUEE USPbL YUACMHUKOE KAHANA MOBAPOOGUICEHUS], KOMOPbLEe 3AUMOOCUCMEYIOM HA YCIOBUSIX KOONepd-
Yuu U CMpemMamcst MakCUMU3UpO8amy coOCmeenHbie 00X00bL.

Kniwouesvie cnosa: xoonepamusnan pekiama, 6epmuKkaibHblll MAPKEMUH208bII KAHANL, YeHnodble cmpamezuu, 6e3pas-
MepHble 8eNUHUNbL, QYHKYUS COBMECMHOU NPUOBLIU.
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THEORETICAL-GAME MODELS OF MANUFACTURER AND INTERMEDIARY
INTERACTION IN THE CHANNEL OF COMMODITY MOVEMENT

The article defines key factors of influence on the consumer demand function formation (wholesale manufacturer price,
retail price of the intermediary, manufacturer and intermediary costs for cooperative advertising, the percentage of man-
ufacturer participation in advertising costs for the intermediary) on the basis of static, one-period models, which allow to
study the mutual influence of the main cooperative interaction components in more detail and in order to avoid conflicts in
the channel of commodity movement. The article focuses on the essential role played by vertical cooperative advertising in
the process of generating profits in the distribution channel due to the hierarchy of marketing channels, as well as the need
to take into account the redistribution of power relations among channel participants in the study of their cost structure.

The scheme of cooperative advertisings positive influence on vertical marketing channel participants activity is present-
ed. Within this scheme the participation of the manufacturer in cooperative interaction is determined by two parameters,
such as transfer price and share of expenses for cooperative advertising on the local level. In turn, the intermediary, having
the opportunity to purchase the product from the manufacturer at a relatively lower price and transferring to the manufac-
turer the part of advertising costs, provides greater sales of goods to the end users at the level required by the manufacturer.
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The relationship between cooperative advertising and pricing policy of the manufacturer / intermediary is analyzed,
since it is relevant to simultaneously take into account the influence of both factors (price policy and cooperative advertising
costs of the manufacturer and the intermediary) on the formation of consumer demand of the product in the channel of com-
modity movement. The static model of the interaction between the manufacturer and the intermediary under the conditions
of cooperation is taken into consideration.

The influence of cooperative advertising on the participants’ activities in the vertical marketing channel, as well as the
relationship between cooperative advertising and price strategies of the participants in the marketing channel, is explored.
The two-stage, non-dynamic, theoretical game of the manufacturer and the intermediary interacting in the vertical market-
ing channel regarding the distribution of profits from the product sale, the demand for which is insensitive to the changes
in the price level, is considered. The basic game-theoretical models were constructed, which enabled to consider specific
game situations, taking into account the cooperative interaction of the manufacturer and the intermediary in the marketing
channel.

The presented models of profit generation in dimensionless form provide the basis for studying possible scenarios of the
distribution channel players, who interact on the terms of cooperation and seek to maximize their own incomes. It is shown
that finding the solution for the problem of profits optimizing in a marketing channel is closely linked with the solution of
the issue of coordinated interaction between the manufacturer and the intermediary in the form of joint optimal price strat-
egies adoption and strategies for the cooperative advertising costs formation. Function of the manufacturer obtained in
the dimensionless form of the revenue, the intermediary and the joint profit of the marketing channel will enable to receive
dimensionless solutions in the simulation.

Key words: cooperative advertising, vertical marketing channel, price strategies, dimensionless values, function of joint

profit.

[ocranoBka npodaemu. JociimkeHHs eheKTHBHOCTI pOOOTH MapKETUHIOBUX KaHAIIB — BarOMHA CKJIAM-
HUK TONITUKH po3noAily mignpueMcta. EdextuBHe (QyHKIIIOBaHHA MapKETHUHIOBOTO KaHAJy, 3 TOUKH 30py
Teopii MEHEKMEHTY, MOoJIsirae B MoOYIOB1 BUTITHUX B3a€EMOBIIHOCHH MiX MOTO yYaCHUKAaMH, 10 BUMArae Bij
HUX YXBaJICHHS HAJIE)KHUX YIPABIIHCHKUX PIllIeHb I0JI0 I[IHOBOT Ta BUTPATHOI MOJITHKHU 3 METOIO IOCSITHEHHS
JOBIOCTPOKOBOI Makcumizanii npudyTkis. [Ipu 1ipoMy, TOCUTH 0OMEXEHI TEOPETUUHI HANpaLlOBaHHS, IO CTO-
CYIOTBCSL IOCII/PKEHHS PEKJIaMU SIK OJTHOTO 13 KIIFOWOBMX YMHHUKIB, 110 BIUTMBAIOTH Ha ()OPMYBAHHS JIOXOJIIB
HiAMPUEMCTB — YIaCHHUKIB MApPKETHHIOBHX KaHANIB, & MOHATTS KOOIEPAaTHBHOI peKJIaMH NIPAKTUYHO HE aHAJIi-
3yI0Th. TOMY IPONIOHOBAHE JOCIIIKEHHS, III0 CTOCYETHCS PO3MIISAY MUTAHHSI MaKCUMIi3allii IpuOyTKiB B KaHAJI
TOBapOPyXy Ha OCHOBI 0OpaHUX HOTO yIaCHUKaMH ONTHUMAIBHHX IIIHOBUX CTpAaTETiil Ta cTpareriit popmyBaHHS
BUTpAT Ha KOOIIEPATHBHY PEKIIAMY, € aKTyaIbHUM.

PesynbraTi po3B’s3yBaHHS ONTHMI3aLIHHOT 3a]]a4i MOXKYTh OYTH BUKOPHCTaHI B TIPOIIECi YXBAJICHHS yIIpaB-
JHCHKUX PIlICHb i Yac po3poOJICHHS Ha IMiIPUEMCTBAX KOOPJAWHOBAHUX CTpATETid MJIaHyBaHHS Ta KOHTP-
OJII0 TOBAPOPYXY B MAPKETHHTOBHUX KaHAIIAX.

AmHaJi3 ocTaHHIiX JAochaikeHb Ta myosikaniii. KooneparupHy pekiiaMy 9acTo BH3HAYAIOTH K KIFOYOBHUI
YHHHUK BIUTMBY HA PiBEHBb CIIOKUBYOTO IOIUTY HA MPOIYKT (TOBap), X04a IMOPSJ 13 MM HE MEHII BayKIUBUM
YHHHUKOM 3MiHH ITOMUTY € po3apiOHa miHa [1]. Amke BUpOOHUK i MOCEPEIHUK, KOOPAUHYIOUH 3YCHILIS OO0
BH3HAYCHHS BJIACHOT LIHOBOI ONITUKY (CTpATeTii LIHOYTBOPESHHS ), BILTUBAIOTH HA (POpMYBaHHS KiHIICBOT LIiHU
Ha MPOAYKT (TOBap), 110 3a0e3medye KOOpAUHALII0 MAPKETUHIOBOT0 KaHaiy [3, 8]. BukopucranHs koonepaTus-
HOI pexyiaMu nepeadayae 3HauHy CBOOOIY Al K BUpOOHUKA, TaK 1 MOCEpPEeIHUKA LIOJ0 BU3HAUEHHS peKiaM-
HOTO OI0/DKETY Ta IUIaHy PEeKIaMHOI AisTIBHOCTI, TOMY iX B3a€EMOJis IiJl 4aC BUKOPHCTaHHS KOOIEPaTUBHOI pe-
KJIaMH clierudivHa i nependadae yqacTb BUPOOHUKA B pEKJIAMHIN AisTIBHOCTI OCEpeIHUKA Y (POPMi TOKPUTTS
BUTpPAT Ha pEKJIaMy MiCIEBOTrO (JOKaIbHOTO) PiBHS, 1[0 HA3UBAIOTH KOe(DillieHTOM 3alyueHHs] BUPOOHHKaA a0o
KoedirienToM Horo ydacti [6, 7].

OTXe, BUKOPHCTOBYBATH KOPIIOPATHBHY peKJIaMy BUT1THO HE TUIBKH JUIA BUPOOHHKA, a i JIJIs IOCepeIHUKA
[1, 5]. KoomepaTtnBHa pexyamMa 1a€ 3MOTY BUPOOHHUKY 30CepeUTHCS HAa (POpMyBaHHI iMiJDKy TOProBoi MapKu
yepes 3/1MCHEHHS IHBECTHIIIH y OpeHI, Mo cripusie GOpMYBaHHIO IIPUBAOIUBOTO CTABIICHHS IILTBOBOT Ay TUTOPIT
JI0 TIPOAYKTY (TOBapy) Ta Il TOTOBHOCTI JI0 3MIiIHCHEHHS MOKYIIOK [2, 8]. KoomnepaTuBHa pekiiaMa aae 3MOTy T0-
CEPEHUKY OPIEHTYBATHCS Ha KOPOTKOCTPOKOBI MPOJIaXKi MUISXOM CTUMYJTFOBAHHS CIIO)KHBAYiB JIO 311HCHEHHS
MTOKYTIOK 3aBJSKH HASIBHOCTI JOCTYITY 0 MapKETHHIOBOT iH(QOpMAIIil Ta 3HHYKSHHIO BAPTOCTI MICIIEBHX PEKJIaM-
HUX PECYPCIB, 10 MiIBUIIYE HOr0 KOHKYPEHTOCTIPOMOXHICTB [2, 9].

Mera i 3aBaanHs qocTixKeHHsI. [I0CITIIUTH BIUTMB KOOTIEPATHBHOT PEKJIaMH Ha NisUTBHICTD YIaCHHKIB Bep-
THUKAITFHOTO MapKETHHTOBOTO KaHAIY, a TAKOXK B3a€EMO3B 30K KOOMEPATHBHOI PEKJIAMH Ta I[IHOBUX CTpaTerii
YYaCHHKIB KaHaJy TOBapopyXy. Po3risHyTH IBOCTYNEeHEBY HEAMHAMIYHY TEOPETUYHY I'py BUPOOHHKA 1 moce-
PEeAHUKA, 110 B3aEMOIIOTH Y BEPTUKATBHOMY MapKETHHTOBOMY KaHalli, II0JI0 PO3MOALTY NpHOYyTKIB Bia pealti-
3awii IpoayKTy (TOBapy), HOMUT Ha SIKUH HEUYyTIMBUH 10 3MiHH piBHA HiH. OTpUMaTH B 0€3p0O3MipHOMY BUTJISAL
¢yHKIIT TpUOYTKIB BUPOOHMKA, MTOCEPETHUKA Ta CYMICHOTO MPUOYTKY B MapKETHHIOBOMY KaHali, 1[0 AaCTh
3MOTy MiJl 4ac MOJEIIIOBAHHS OACP>KYBaTH O€3pO3MIpHI PIllICHHSL.
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Buxkiiag ocHoBHOro marepiaiay. OCKilbKH HEKOONEpATHBHA B3a€MO/Iisi BUPOOHUKA Ta MOCEPEAHHUKA IIPH-
3BOJIUTH JI0 3HWKEHHS e()EeKTHBHOCTI MAPKETUHIOBOTO KaHAIy, PO3IJISIHEMO BCI BUIMAJIKH, 10 CTOCYIOTHCS KO-
OPIMHOBAHOTO YXBAJICHHS PillleHb YYaCHUKAMHU KaHaTy TOBAPOPYXY LIOM0 MAPKETUHIOBUX CTPATETiil MaKCHUMi-
3amii mpuOyTKiB (auB. puc. 1).
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Puc. 1. I[lo3uTHBHUI BIVTUB KOONMEPATHBHOI PEKJIAMH HA JiSVIbHICTH YYACHUKIB
BEPTHKAJIBHOT0 MAPKETHHIOBOI0 KAHAY

Jlorcepeno: cknaieHO aBTOPOM Ha OCHOBI [1, 2, 9].

BupoOHuK, NOKpHBAIOYHN YAaCTHHY BHTpPAT MOCEPEAHUKA HA PEKIaMy MICLIEBOTO PiBHS, MPOHOHYE MPOIYKT
MIOCEPEAHUKY 32 TPAHCPEPTHOIO I[IHOI0, HIKYOIO BiA I[IHW BUPOOHMKA 33 YMOBH BIJICYTHOCTI Koomeparii [6].
TakuM 9YMHOM, y4acTh BUPOOHHKA B KOOIEPATHUBHIM B3aeMO/ii BU3HAYAIOTH ABOMA MapamMeTpaMH, TAKHUMH SIK
TpaHc(hepTHA IiHA Ta YaCTKa BUTPAT Ha KOOTIEPATUBHY peKaMy MiclieBoro piBHs. CBOEIO Yeproro, NOCEPETHHK,
Maro4l MOXKITUBICTh IPUA0ATH TPOIYKT Y BUPOOHHUKA 3a BiTHOCHO HIIKYOIO I[IHOKO Ta MEpe/Ialoyd BUPOOHUKY
YacTHHY BUTpAT Ha peKiiaMy, 3a0e3meuye Oibii 00CATH MPOoJaxy MPOIYKTY (TOBapy) KiHIICBHM CIIOKHABaYaM
Ha piBHI, MOTPiOHOMY BHPOOHHUKOBI [7]. B3aeM03B 30K KOOIIEpaTHBHOT PEeKJIaMH Ta IIIHOBOI MOJITUKH BHUPOO-
HUKa i HOCepeTHIKA 300paKeHO Ha pHC. 2:

COPMYBAHHA BAPTOCTL NPOIVETY (TOBAPY) 3 YPAXYBAHHAM BITPAT
YUACHHKIE MAPKETHHTOBOTO KAHATY

[TizmpreMcTRO- TMocepeHIK (MIATPHEMCTRO Cnosamay
BIPOOHIK po3ApIGHOT TOPTiam)
i ) ™1 1 &
. i Eran 2 [ .
= coBinAPTICTE NpoaYKTY } | - TpancdpTHA LHA Etan 3
Eran 1 = BHTPATH HA PeECTaMy = TLIHIEOK BHTPAT Ha
MISHEBOFO pIEHA PEETIAMY MICHEROTO PN
(BlacoTok yHacT ¥ = BHTPATH 1A TOTATRILE
* KOOMmEpATIENIE pexan) MPOCYBAHAR NPOIVETY
= NHTPATH HA PEXTAMY .
(IHBCCTHIT B TOPrORY
seapey |
l Tpancdeprra wina L Pozipibua wika }_

Pyx BApTOCTI HPOOYKTY (TOBAPY) T YPAXYBAHHAM OpHOYTKIE YHACHIKIE
MAPRETIHTOROTO KAHATY

Puc. 2. B3aeM03B’5130K KOONepATHBHOI peK/J1aMH Ta HiHOBUX cTpaTeriii ydacHUKIB
MapKeTHHTOBOI0 KAaHAJY

Jorcepeno: cknaneHoO aBTOPOM Ha OCHOBI [7].
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OCKIJIBKY JUTS TIPOTIOHOBAHOTO JOCITIJKCHHS aKTyaJlbHO BPaxOBYBaTH OJTHOYACHO BILTUB 000X YMHHHUKIB (ITi-
HOBOI IMOJIITUKY Ta BUTPAT Ha KOOTIEPATUBHY peKaMy BUPOOHHKA 1 TOCepeTHNKA) Ha (DOPMYBaHHS CIIO)KHBUYOTO
MIOTIUTY Ha MPOAYKT (TOBap), M0 MepedyBae B KaHATI TOBAPOPYXY, TO A0 YBaru OEpeMo CTaTHIHY MOJEINb B3a-
€MOJIiT BUpOOHUKA 1 MOCepeTHNKA Ha YMOBAx Kooreparfii.

Hexaii p, — TpancdepTHa 1iHa, 3a SKOK MiANPUEMCTBO-BUPOOHUK TIPOJIAE OJMHHUIIIO MPOAYKTY MiANPUEM-
CTBY po31piOHOI TopriBii. OJHOYACHO MOCEPEIHUK YCTAaHOBIIOE BIACHY LiHY (po3apiOHy) peamizamii oquHHLi
NPOYKTY Ha piBHi p,. IIpu 1boMy, ¢, — BiJICOTOK MOKPUTTS BUTPAT Ha KOONIEPATUBHY PEKIIaMy PO3/piOHOro
pojaBIst BUpoOHUKOM. OTke, (QYHKI[isI CIIOXKUBYOTO MOMHUTY 3 YPaxyBaHHSAM 3a3HAUEHUX BHIIE IapaMeTpis,
MoO>Ke OyTH IpeACTaBlICHA SIK MyJIbTHILTIKaTUBHA [5, 7, 8] Tak:

D(w, v, p) = h(p) - G(wv), (1)

JIe W — BUTPATH TIOCEPETHUKA Ha PEeKIIaMy, Tp. OJl.; V — BUTPATH BUPOOHMKA Ha peKiIaMy (peKIaMHi iIHBECTHIIIT
y OpeHn abo TOProBy Mapky), rp. O/l.

DyHKILIIO /(p,) BASHAYAKOTH SK JIHIKHY 3aJI€XKHICTB MiXK pO3PiOHOIO IIIHOK Ha OIMHHUIIIO TOBapy i 06csaroMm
onuTy Ha ToBap [7]:

h(p) =a-b-p,ab€R, (2)

Ie a,b — mapamMeTpH piBHSHHSA, IO € MO3UTUBHIMHI KOHCTAHTAMH.
OyHKIIIS peakIlii BUTpAT Ha KOOMEepaTHBHY pekiamy G(w,v), sIKy 3alponoHyBaId HAyKOBIIi B poOoTi [3], Mae

BUTJISI:
B
G(w,v)=A4-

NI A,Bw,yv > 0, atp=1, o,pB € (0;1) 3)

Ie A — po3cisiHa aCUMITOTA IPOAAXKY IIPOAYKTY (TOBapy), piBeHb PUHKOBOTO HACHUEHHS; B — OIIHHUI mapa-
MeTp; o, — KBa3ipeKlaMHa eIaCTHYHICTh BiMOBITHO JUIS IIOCEpEeIHIKA 1 BUPOOHMKA.
OTxe, ypaxoBytouu (2) i (3), piBasHHs (1) Mae BUTIISI:

B
D(w,v,p,)=(a—b-p,)-(4- e ), ab>0, ABwv>0, a+p=1, af€(01) 4)

YpaxoByo4r ONKCaHi BUINE BUXIJHI YMOBH Ta BUT'OJIM YYaCHUKIB KaHATY TOBapOPYyXY, HOTPIOHO MOCTiI0B-
HO BH3HAYUTH (QYHKIIT MPUOYTKY BUPOOHHKA, MTOCEPETHUKA Ta KaHAIY 3arajioM JIIs IMOJaJIbINol ONTHMI3amii
CIICHapII0 KooTepaTHBHOI rpr. ToMy (DYHKITIIO CITOKUBYOTO TIOMUTY MOKHA PO3TIISAAATH K (DYHKIIIIO IPHOYTKY
3a YMOBH BBEJICHHS JIOJATKOBHUX IapaMeTpiB [4]. 3 omisay Ha Iie, BiMOBIIHO (QYHKIIT MPHOYTKY BUPOOHHKA Ta
MOCEePETHUKA 3aIMHIIEMO Y BUTIISI:

D(w,v, p,) = (p, —€)-(a=b- p,)-(A-——), (5)
we v

.vﬂ

DOvv.p) = (p, = p,=¢)-(a=bp)-(A=—"—5) ©)

JIE ¢, — BUTPATH MOCEPE/IHMKA Ha PEATi3allito OJMHHMIII IPOIYKTY (TOBapy).
CKOPETyBAaTU Ha BCIIMYUHY BUTPAT Ha KOOIICPATUBHY PEKIIaMy.

OyHk1ii TpUOYyTKY BUPOOHHKA, TIOCEPETHUKA Ta PYHKIIIIO0 TPUOYTKY YChOT0 MAPKETHHTOBOT'O KaHATY MOXK-
Ha BU3HAYUTHU BIIIOBIIHO:

Pr, =(p, =) a=b-p)-(A=——)~(c, W), ™

P =(p,=p,=¢)-(a=b-p)-(d=—25)=(1=c, ) ®)

Pr,= Pr o Pr = (a=b-p,)-(A=—L—)-(p, —c=¢)=w—v ©
w v

J1s 3HaXO/KEHHS BiIMOBIHUX 3HAYEHBb MapaMeTpiB y piBHAHHIX (7)-(9), 3a sxux ¢yHKIl npuOyTKiB BH-
poOHUKa, TIOCEpeIHUKA Ta KaHAJly 3arajioM HaOyBarOTh MaKCHUMaJbHHUX 3HAa4YeHb, OTPIOHO 3BECTH PiBHSHHS
(7)-(9) no 6e3po3MipHOTO BUTIISAY. 3aIPOIMIOHYEMO TaKy CUCTEMY 0e3pO3MipHHUX 3MiHHHX:
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a=a-b-(c+c,)

2
a

A="— 4,
b

' a'2
B="_.B,
b
b
P, =5 (p, (e +c,)),
b
=—" t_c
pi=—(p 1) (10)
V' :V'(BI) a+ﬁ'+l’
1
W' =W(B') a+ﬁ+l’

1
Pr, =Pr, -(B) “/,
1
P}"'_,:PI’; . (B') a+p+1 ,
1

Py, =Pr, -(B) “,

ch

VYpaxosytoun (10), pyHkmii mpuOyTKy BupoOHHKa, TOCepeaHNKa Ta (PYHKIIiS MPUOYTKY BCHOTO MAPKETHHIO-
BOTO KaHaly B 0€3p03MipHOMY BUTIIS I OYIyTh:

, | - A 1 C 11
Prm:pt.(l_pr). 1 - ‘a ‘B _cam W=V ( )
(B')a+ﬁ+l
REPIREI : A 1 :
Prr:(pr_pt).(l_pr). 1 _W'a.v'ﬁ _(l_cam)'w (12)
(B')a+ﬂ+1
. , A 1 Co
Pry = p, (1= p))| — = | W
T (13)
(B )a+ﬁ+

OT1xe, oTpuMani B 0e3po3MipHOMY BUTIIAAI (QYHKIT MpuOYTKIB BUPOOHHKA, TIOCEPEIHHKA Ta CYMIiCHOTO
npuOyTKY B MapKETHHIOBOMY KaHaii BiamosiaHo (11), (12) ta (13) garoTh 3MOTy i Yac MOACTIOBAHHS OJep-
JKyBaTH 0e3pO3MipHi pillICHHS.

BucnoBku. OTxe, y JOCTIPKEHHI HATOJIOMICHO HA CYTTEBIH POIIi, AKY BiIirpae BepTHKAIbHA KOOTIEPATHBHA
pexiaMa B ipoueci popmyBaHHs TPUOYTKIB y KaHANi AUCTPUOYIIIi, 110 3yMOBJIEHO 1€papXiyHiCTIO MAPKETHHTO-
BHX KaHaJIiB, a TAKOXX NOTPeOOI0 BpaxyBaHHA MEPEPO3NOAiITY BIaJHUX BITHOCHH MK YYaCHUKaMHU KaHaJiB Mij
yac JOCIiKEHHs CTPYKTYPH IXHIX BUTpAT.

OT1xe, cpopMybOBaHI MPUMYIICHHS Ta MOOYA0BaHi 0a30B1 TEOPETUKO-ITPOBI MOIeJTi ONMCAHUX BUILE TPH-
OyTKIB JalOTh MOXJIUBICTh PO3MIIAAATH CHeM(iuHi irpOBi CUTYAIlil, 1[0 BPaXOBYIOTh KOOIIEPATUBHY B3a€MOAII0
BUPOOHMKA 1 MOCEpEeAHNKA B KaHaJi ToBapopyxy. [Ipy npoMy, BapTo 3ayBaskuTH, L0 MOLIYK PO3B’A3KY 3aja-
9i onTHMI3alii MPUOYTKIB y MApKETHHTOBOMY KaHaNi TiCHO MOB’S3aHUH 13 BUPILICHHSIM IHUTaHHS Y3TOXKECHOT
B3a€MO/Iii BUPOOHMKA 1 MocepeaHrKa y (hopMi yXBaJIeHHS HUMHU ONTHMAaJIbHUX IIHOBHUX CTPATETiH 1 cTpaTeriid
(opMyBaHHSI BUTpAT Ha KOOIIEPAaTHBHY peknamy. Tomy po3paxoBaHi Mozem GpopMyBaHHs MPHOYTKIB CTAaHYTh
BHX1THOIO 023010 JUTsI JOCHIKCHHS MOYIIMBHX CIIEHAPIiB TPH YYaCHUKIB MapKETHHTOBOTO KaHAITY, 10 B3aEMO-
JIIOTh HA yMOBaX KOOIIEpallii Ta MparHyTh MaKCUMIi3yBaTH BJIACHI JIOXOJIH.
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