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TEHJIEPHO MAPKOBAHA JIEKCUKA ¥ AHIJIOMOBHUX PEKJTAMHUX TEKCTAX
TA OCOBJIUBOCTI II IIEPEKJIAY

Cmamms npucesuena akmyanbHuM NUMAHHAM TeHOepa y CYYACHill NIH8ICMUYHIL HaYYi ma 0cOOIUBOCAM GUKOPUCTNAH-
HA TeHOEPHO MAPKOBAHUX OOUHUYL Y CYHUACHUX AH2TOMOSHUX PEKNAMHUX meKcmax. JJocniodncyomvess OCHOBHI 1eKCUuHt, epa-
Mamuyni ma coyianvHi 3acoou penpeseHmayii meHoepa, 03HAUAIOMbCSA OCHOGHI Kame2opii TeHOepHO MAPKOBAHUX OOUHUYbL
PeKNIamMHux mexkcmie. Yeaca akyeHmyemucs Ha Nepekiaoaybkux acnekmax numanis, a came npoOyKmMueHUX Cmpamezisix
adanmayii’ anenoMOSHUX PEKIAMHUX MeKCMIS.

Kniouogi cnosa: renoep, renoepno mMapkoeani 0OUHUYi, peKIAMHUL MEKCM, NepekiaoaybKi cmpamezii.

T'EH/IEPHO MAPKHPOBAHHAA JIEKCHKA B AHIJIOA3bI9YHbIX PEK/IAMHBIX TEKCTAX H OCOBEH-
HOCTH EE IIEPEBO/IA

Cmambs noceawena akmyanbHblM 6ONPOCam 2eHOepd 8 CO8PEMEHHOU TUHSBUCMUYECKOU HaYKe U 0COOEHHOCMAM UCNOIb-
308AHUS 2EHOEPHO MAPKUPOBAHHBIX eOUHUY / IEKCUKU 6 COBPEMEHHBIX AH2ILOSAZbIYHbIX PEKIamMtblx mekcmax. Mccnedyromes
OCHOGHbIE JleKCUYecKue, epamMmamuyeckue U Coyuanbible cpeocmea npe3eHmayuu 2eHoepd, onpedensiiomcs 2iagHvle Kame-
20pull 2eHOEPHO MAPKUPOBANHBIX €OUHUY, UCHONL3YEMbIX 6 PEKIAMHbIX MeKCmax. Buumanue nanpagieno u na Kiuouesble
BONPOCHL OCYWECMBIIeHUS NePeso0d YKA3AHHBIX €OUHUY, d UMEHHO HA NPOOYKMUBHbIE CIPAMe2uu a0anmayuu anei0a36I4HbIX
PEKIAMHBIX MEKCMOS.

Kniouesvle cnosa: cenoep, 2enoepno MapKuposanmvie eOuHuybl / 1eKCUKA, PeKIAMHbIIL MEKCM, Cmpame2uu nepesood.

THE PROBLEM OF GENDER MARKED LEXIS IN ENGLISH ADVERTISING TEXTS AND PECULIARITIES
OF ITS TRANSLATION

The article deals with the problem of gender marked lexis which greatly affects the consumer and forms new stereotypes
of social behavior and values.

In recent years, a considerable volume of academic literature and researches in the field of translation are being focused

on the concept of gender in translation. Gender is usually regarded as the range of characteristics pertaining to, and dif-
ferentiating between, masculinity and femininity. Depending on the context, these characteristics may include biological sex,
sex-based social structures (including gender roles and other social roles), or gender identity. Whereas most of researches
done regarding gender in translation have dealt specifically with the issue of the translators’ gender identity and its effect
on their translations, the main focus of current article is on how gender manifests itself in grammatical and social systems of
language, used in advertising text.

The paragraphs clarify the problems translators encounter when translating gender-related advertisements. The ways
of rendering gender-marked lexis in the texts of advertisement are studied and the most efficient ways of rendering them into
Ukrainian are analyzed. The analysis was done taking into consideration genre characteristics of media-texts and their poten-
tial addressee. Among the most productive ways of rendering gender-marked lexis the authors point out faithful (appropriate)
translation, adaptation, borrowing, transposition and absence of translation.

Key words: gender, gender-marked lexis / units, advertising text, translation strategies.

3arajgoM mepeKiIajg TeKCTy Oy/b-IKOr0 JKaHPY XapaKTepU3yeThCs «IBOIOJISIPHICTIO», OCKIUIBKY MepekiIaaad MOoCTiiHO mepe-
OyBae MiX JJBOMAa MOBHHMH 1 KyJIFTYpPHAMH IOJTIOCAMH, B PE3yJIbTaTi YOO TEKCT IEpeKIaay cTae OiKyabTypHUM. ATaNTyIOUNCh
MIEBHOIO MIPOIO 110 KYJIbTYPHU TEKCTY MEepeKIay, epekiiaaad MOBMHEH He 3a0yBaTH TP [IbOMY MEPEAATH if KyJIbTypy MOBH OpPHTi-
Hany. L{e cTocyeTbest i peKIaMHUX TEKCTIB, SIKi € OCHOBHOIO YaCTHHOIO peKJIaMHOro nocianHs. OCKiUTbKY crerudika pekIaMHOro
TEKCTY 3yMOBIIIOETCS TUM, 10 Oy/Ab-sIKa pekiaMa repegdadae HasIBHICT IIEBHOT'O KOJIAa TOBAPIB, alpecartiB, IiT0BOI HACTAHOBH,
TOOTO METH PEKIAMHOTO TOBiIOMJICHHS, OCTUIBKU BHUIJIAA PEKIAMHOTO TEKCTY 3aJICKUTH BiJ BEIUKOI KiTBKOCTI €KCTpaJliHIBiC-
THuHKUX Qaktopis. 1106 ix yci ypaxyBartu, mepekiaiaibKi pillieHHs 4acTo MOBUHHI HOCUTH KOMIIpOMicHHH XapakTep. Hemooninka
TeHJICPHOTO YMHHUKA IIPH TIePEKIIali MOXKe MaTH cepilo3HI HACIIIIKU, HAaBITh IIPU3BECTH J0 BIATOPTHEHHS TEKCTY MepeKiay, Horo
HENPUHHATTS HOCISIMH-CIIO’KMBaYaMH 1HIIOT MOBH Ta KyJbTypH [2].

[IpoGnema renepy posrisaanachk y podoTax BITYM3HSHUX HaykoBLiB i HaykoBUiB kpaiH CHJI (B. Areesa, O. Becconona,
B. Bopucenko, O. bouaposa, O. ['opomko, T. I'ynnoposa, H. 36oposcrka, A. Kipinina A. Mapruniok, C. [Tasnmixo, O. Tpodu-
moBa C. dinonenko, 1. Xaneena, O. Xonox, Ta iH.) Ta 3apyoixkuux HaykoBuiB (I1I. bepn, A. bonaiin, [x. ['omnoys, P. dyznosin,
O. Kikinemxi, P. Jlakog, [Ix. Penseii, E. dinanep), npote reHiepHi JOCTIHKEHHS PEKJIAMHOTO TEKCTY y MepeKiIaJ03HaBCTBI BU-
CBITJICHI II[e HEJOCTATHBO, IO YCKIAHIOE TPOLeC BUBYCHHS I'€HICPHHUX ACICKTIB MEepeKnany sk JIHIBOKYJIBTYPHOI aganTanil
1 poOuTH 3a3HaUYEHy TeMy MEPCIEKTUBHOIO JJIs MOJAIBIINX PO3BiAOK. MeTa JaHOTO JOCTIDKEHHS MOJIrae B aHali3l IeHAEpHO
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MapKOBaHOI JIEKCHKH y TEKCTaX aHIIIOMOBHOI peKJIaMH Ta BU3HAUYEHHI OCHOBHHX CIIOCO01B 1 mepexiaay. 3aBaaHHs CTAaTTi — BU3HA-
YHUTH TOHATTS IHAEP Ta IeHAEPHO MapKOBaHi OJUHUII / JISKCHKA, OXapaKTepU3yBaTH OCHOBHI KaTeropii IeHAEPHO MapKOBAaHHUX
OJIMHUIb PEKJIAMHHX TEKCTIB Ta BU3HAUYUTH NPOIYKTUBHI CTpATeTii epeKiiay TeHIepHO MapKOBAaHUX PEKJIAMHUX TEKCTIB.

Tennep, K NPOAYKT CyCHiIBHUX BiJHOCHH i KyJIbTYPHOI TPa/IMIlii, 3aKPIiIIEHHH K B CYCIIBbHIMN, TaK i B iHAMBIAyaIbHil CBilTO-
MocTi. Came MOHSTTS «IeHAep» MPUIIIO 3 aHTTiHChKoT MOBH (gender) i 03Hauae KaTeropito poxy. Lle coriokyabpTypHa, CHMBOJIIY-
Ha KOHCTPYKI[iSl CTaTi, [0 TIOKJIMKAaHA BU3HAYAaTH KOHKPETHHUH acOIiaTUBHUM 3B’530K, 3a0e311edyBaTH NOBHOLIHHY KOMYHIKAIIifO
Ta MATPUMYBATH COLiadbHUI mopsiiok. Lleit Tepmin OyB BBeeHHI Y HAYKOBUH Te3aypyc U PO3PI3HEHHS MOHATH COLIAIBHOT Ta
Giosoriunoi craTi. [engep — H0CUTh CKIIaJHE MOHSTTS, OCKIIBKM BOHO BU3HAYAE COLaJIbHI, KyJIbTYPHI Ta IICUXOJIOTIUHI aCIeKTH,
SIKI MOYKHA CIIBBIJTHECTH 3 PHCAMH, HOPMaMH, CTEPEOTHIIAMH 1 POJISIMH, SKi BBOXKAIOTHCS XapaKTEPHUMH a00 Oa)KaHHMH IS THX,
KOTO CyCITBCTBO BBAXKA€E JKiHKaMu a00 YOIOBIKaMH, a, OT)KE, PO3KpUBA€E 0AraToAaCIEeKTHUH 3MICT SBUIIA. Y HAYKOBIii JiTepaTypi
BOHO B)KHBAETHCS B KIJTBKOX 3HAYCHHSIX:

* TeHZEp SK COUiaIbHO-POIbOBA ¥ KyJIBTypHA IHTEPIIPETaList pHC 0COOMCTOCTI Ta MOJEINIeH MOBEAIHKH YOJIOBIKA 1 JKIHKH, Ha
BiIMiHY BiJ 010J0T14HOT;

* reH/Iep K HaOYTTs COLIAIbHOCTI 1HAMBIaMHU, 10 HAPOIUIIUCS B O10JIOTIYHUX KATEropisxX ®iHOUoi a00 Y0JIOBIUOT CTATI;

* TEH/IEP SK TOJIITHKA PIBHUAX MPaB 1 MOYKIIMBOCTEH YOIIOBIKIB Ta KIHOK, 8 TAKOK JisUTBHICTD 31 CTBOPEHHS MEXaHi3MiB OO ii
peamizamii [1; 5, 12].

3arajoM reH/iep MOXKHA BU3HAYHTH, K KOMIIEKC COMaTHYHHX, PEIIPOYKTHBHHX, COIIOKYJIbTYPHHX Ta TOBEIIHKOBUX XapaK-
TEPUCTHK, 10 3a0€3MeUyIOTh iHINBITY OCOOUCTHH, COLIANBHIM 1 TIPABOBHUIA CTATyC YOJIOBIKA Ta KIiHKHA [9].

Jlo reHepHO MapKOBaHOT JIGKCUKH MO>KHA BIZTHECTH: TeHIECPHI CTEPEOTHUIIH, PEeali3oBaHi y MOBI; TEHAEPHO MapKOBaHiI MeTa-
(dopuYHI OMHULI 3 TEHJEPHUM KOMIIOHEHTOM SIK OCHOBHI (D)YHKIIOHAJIbHI OJAWHHMII IeHAEPHOI MOBHOI KapTHHU CBITY, TOOTO Ti
JIGKCHYHI OJTMHHMIL, y 3HAYCHHI SKHX «ICHACPHMII KOMIOHCHT» peai3yeThcsi OLIBII KOHTPACTHO. JI0 TaKHX JIEKCEM MOXKYTh BiJ-
HOCHUTHCH CJIOBA, SIKi OMUCYIOTh CTATEBO-POJILOBI, CTATYCHI 1 collianbHi BiTHOCHHM (’KiHKA — MaTH — JI0UYKa — CECTpa — HapeUyeHa),
110 BXOJISITh B KOHIENTH (DEMIHHOCTI Ta MaCKYJIIHHOCTI; JICKCUYHI OJIMHHUII B TPAMaTHYHINA ()OPMi YOJIOBIYOTO Ta KIHOYOTO POAY;
BUIAJIKH, KOJX BUOIp rpamMaTndHOi (JOPMHU POy HE BU3HAUYAETHCS 3aKOHAMH CHHTAKCHYHOTO y3rojukeHHs [7]. OTxe, IeHIepHO
MapKOBaH1 OAWHUII (JIEKCHKA) — 1€ OJUHUII, SIKi TEMaTU3yI0Th OCHOBHHMX aKTaHTIB I€HIEPHO PENEeBAHTHOI IpeIMETHO-peepeHT-
HOT cuTyalii, — pedepeHTiB JonoBika i xiHKy [4, c. 61].

OCKUITBKY TeH/ICpHA PHHAIC)KHICTB JIFOJMHY BILTHBAE HA BC1 ACTIEKTH ii )KUTTS, IIi TIPOLIECH HE MOTJIN HE BiTOOPA3UTHUCH Y pe-
KJIAMHOMY MPOCTOPI, SIKHiA 3aB/sSKK 00csraM MXKHAPOIHOI Ta BHYTPILIIHBOT TOPTiBIIi, OCOOIMBOCTSIM BEICHHS PUHKOBHX BiJHOCHH,
TIePETBOPHBCS y OJIMH i3 HAUTOJOBHIMINX IHCTPYMEHTIB €eKOHOMIYHOTO ITPOLECY.

[IpoananizyBaBIM aMepUKaHCHKI Ta YKpaiHCHKI peKJIaMHI TEKCTH IITHLEBUX XKypHaiB (People, Vogue, Time, Cosmopolitan,
Playboy, Reader’s Digest, MAXIM, Viva! Eouncmeennas, Omooxnu!) 1 TeneBi3iiiHi peKIaMHi POJIMKH, TOTOJHKYEMOCH, III0 PEKIaMHi
HOBIIOMJICHHSI MICTSITh HACTYIIHI KaTeropii reHepHO MapKOBaHUX OJJMHHIIb: 1IEHTH(IKYIOU] TeHIePHO MapKyI0di OIMHUIII; OJTHHH-
1, 1110 BKA3yIOTh Ha COLaIbHUI CcTaTyC pedepeHTa; ITeHIepHO MapKyIOUX OJIMHHUIII, SIKi O3HAYAIOTh BIKOBY KaTeropito peepeHTa-
YOJIOBIKa / KIHKH; a TAKOXK TEHIEPHO MAPKOBaHI OJMHUIII, L0 MiAKPECIIOIOTh «BUILMNA COIIaTbHIUIA cTaTyc» pedepeHTa [6].

SIK CBITYMTH aHAJi3 aHTJIOMOBHUX PEKJIAMHHX CJIOTaHIB Ta TEKCTIB, HAa MEPIIOMY MICI 32 YaCTOTOIO BXXMBAHHS 3HAXOSITHCS
imeHTU(IKyI0Ul TeHIepHO MapKyodi JEKCeMU man Ta woman, X TMOXiAHI, a TAKOXK 3aliMEHHHMKH TPEThOI 0COOM OJHUWHU Ta iX
rpamatuyHi Gopmu: 4 woman is an island. Fidji is her perfume; All a man is; Every woman has two sides; H.1.S. HIS Denim.
Made for Pleasure; Promise her anything, but give her Arpege; Reveal the woman within, The one gentleman, The ultimate code
of seduction for men; Want him to be more of a man? Try being more of a woman! When I want her to know; Witty. Confident.
Devastatingly feminine.

Takox y peKIaMHUX TEKCTaX 4acTo 3yCTPIuaroThCs IEHIepPHO MapKOBaHi OJIMHUILI, SIKi BKa3yIOTh Ha COLIAIILHUI CTaTyC pede-
penta: Nike: When your son plays the tuba no one wins; Durex: To all those who use our competitor’s products: Happy Father’s
Day! California Milk Advisory Board: Even mom can get a glass! Help your daughter with oily/combination skin with blemishes
being a common problem. Moms have a solution.

V nmesxux BHIAnKax reHjep pedepenra 3po3yMinmii i3 KOHTeKCTy. J{o IUX I'eHIepHO MAapKOBAaHHUX OJMHHUIL MOXKHA BiTHECTH
BIIACHI HA3BU, 3aMEHHUKH ApYroi ocobu onuunu: Gloria Vanderbilt women’s jeans: My bottoms are tops; Mudd jeans, American
youth brand: Mudd. Better when it’s on you. Our name is Mudd,; Gillette: You are my type.

VY pexIaMHHX TeKCTaX, HUIBOBOIO ayIUTOPIEI0 SKUX € YOJIOBIKH, YaCTO BUKOPUCTOBYIOTHCS BUIbHI, HETPHUBAII, IHKOIH TpyOi
BHUCJIOBJIIOBAHHSI, TOOTO JIGKCHKA, 110 XapaKTePU3Y€EThCs CTHIICTHYHO 3HWKEHUMHU KOHOTaLisMu: You mean a woman can open it?
Think of it as a light beer that's not in touch with its feminine side. Chicks just want to play games; Yo GUY! Do you leave it UP?

YacTo B pekJIaMHUX TEKCTaX, aJ[PeCOBAHUX YOJIOBIKaM BHKOPHCTOBYETHCS HaKa30BHi crioci6: Be impossible to forget; Catch
the fever,; Catch the kiss; Never resist the call of the game; No bottles to break — just hearts; Promise her anything, but give her
Arpege.

OO6uparoun JeKCHYHE HANIOBHEHHS PEKIAMHOIO TEKCTY, 30pPi€HTOBAHOTO Ha JKIHOK, PEKJIAMICTH JIO O3HAKH CTaTi J0Jal0Th
XapaKkTepHi BIACTUBOCTI KPacH, €JIETaHTHOCTI, OCIYTOBYIOUNCH BEITUKOIO KUTBKICTIO IPUKMETHHKIB: [ am made of blue sky and
golden light, and I will feel this way, The fragrance as sexy as you are. No more grays, just healthy looking hair; As we all know,
real beauty is more than skin deep. Leaving your face and body naturally bronzed, beautiful and healthy looking.

Y aHTTIOMOBHIHN pexsiami MUPOKO BUKOPUCTOBYETHCA CTEPEOTHUI «BIIMOBIIHOCTI HOPMi», OCOOIMBO CTOCOBHO 30BHILIHBOTO
BUIIISY. J{JIsl IbOTO YacTO BUKOPHUCTOBYETHCS NMPUIOM MOPIBHSHHS «JI0 Ta IICIs» Ui MOOYAOBU TeKkcTy: For skin impurities,
especially for young skin... Speeds up the healing of spots 79 %. The body is a temple but yours is probably the Taj Mahal on the
high street... It’s a precise balance of every single vitamin and mineral your body needs. First signs of ageing... Lines are visibly
reduced the complexion is fortified and radiant — with results in just 8 days.

Jocnipkerns QyHKIIIOHyBaHHS KaTeropii TeHiepy B mepexiai Mae OyTH CIIpsIMOBaHE HE IIPOCTO Ha KOHCTATAIIIO TeHACPHIX
BIIMIHHOCTEH y JBOX MOBaxX, a i Ha 3HAXOPKEHHS CIIOCO0IB Mepeiadi JaHUX BiAMIHHOCTEH Ta iX BiAMOBigHE TeopeTHYHE 0)hOpM-
nennst [3]. Ipu mepexniajai TEKCTY peKkjaMy Ma€ CTBOPIOBATHCS TEKCT, SKOMY IPUTaMaHHI Ti K caMi I'eHJICpHI XapaKTepUCTHKY,
10 i TeKCTy OpUTIiHANY, 1 SKi CHPHHMATHMYThCS PEIUITi€EHTAMH MOBH TIEpPEKIIaay TaK caMo, SIK 1 pennITi€eHTaM1 BUXiTHOI MOBH [7].

JlocniauBiy pekiIaMHi pOJIMKHU Ta PEKJIaMHI TEKCTH MOBOIO OPHTIiHATY Ta y NepeKIai, BBaXKaEMO, 110 JUIA epeKiany IeHaep-
HO MapKOBaHUX PEKJIAMHHX TEKCTiB MO)KHA 3aCTOCOBYBATH TaKi CTpaTerii sIK: nepexiia OJIN3bKUH 10 «aIeKBaTHOTOY, aJlanTarlis,
BIJICYTHICTb MepeKIaLy Ta 3all03UYCHHs PEKJIAMHOTO TeKCTy. [lepekiaj TeKCTiB TeHIepHO MapKOBAHOI PEKIIAMH MOXKE BU3HaYa-
THCb SIK OM3bKHUIT 10 «aJekBaTHOro». Takuil THI epeKsIay BUMarae 4iTkoro yCBiIOMJICHHS NepeKiagadeM IpeaMeTa, Ipo KUl
Hiie MoBa B OpHriHaii, TOOTO KOMYHIKaTMBHHI HaMip peKJIaMHOTO TEKCTy. I[lepexias pekiiaMHOTro TEKCTy IPH 3MiHi CIIOBECHOT
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(hopmu OBHHEH OyTH, pa3oM 3 THM, TOYHO NepelaHuii 3a 3mictoM: L ‘oreal — because we 're worth it — L oreal — momy wo mu
Yb0o20 eapma.

YacTo npu nepexiaji reH1epHO MapKOBaHUX PEKJIAMHUX TEKCTIB IIepeKiIajadaM JOBOANUTHCS He MepeKiIajaTH TEeKCT, a IIyKaTH
AOro CeMaHTUYHUI €KBIBAJIICHT 3 YpaxyBaHHAM aapecaTta noBigoMieHHs: Maybe she’s born with it? Maybe it’s Maybelline — Bci
saxeami 6i0 mebe, a mu — 6i0 Maybelline.

3raaiiMo BEIHMKY KUTBKICTh PEKJIAMHUX POJIUKIB, TEKCT SKUX HE IepeKIafacThes B3araii (Hanpukian, napdymu Christian
Dior J’adore, Armani Si!, Miss Dior, Hugo Boss Scent). HaiiuacTime 1ie pexJiaMHi POJIUKH, Y SKUX 3a/isH1 BiIOMi aKTOpH/ aKTpu-
CH, CHOPTCMEHHU. B naHoMy BUNa/Ky MeTa peKJIaMHOTO MOBiJJOMJICHHS JIOCSTaeThCs, HacaMIIepe, 32 PaxyHOK IOITyJISIPHOCTI Ta
XapH3MH, TIEBHOI «aBTOPUTETHOCTI» 3HAMEHHUTOCTI Ta (POTOC(EKTIB, YITKO CIIPSIMOBAHUX HA MIPEJCTAaBHUKIB IIEBHOI CTATI.

[Ipu 3anm03M4eHH] PEeKIaMHOTO I'€HICPHO MapKOBAHOTO TEKCTY 3a3BUYall BAKOPUCTOBYIOTHCS MO3UTHBHI acowliallii KpaiHu BU-
po6Huka Ta 11 kynetypu: Nike — Just do it; Lee Jeans brand — Lee. The jeans that built America; Wrangler jeans brand: Wrangler.
There’s a bit of the West in all of us; Adidas — Impossible is Nothing.

OTKe, y TUTIONOTIT PEeKIaMHHUX TEKCTIB YITKO BIACTEKYEThCS I€HICPHA OPIEHTAIlsl PEKJIaMU: 4OJIOBiYa, KiHOYA Ta TE€HAEP-
HO HelTpanbHa pexiama. /o OCHOBHHX MOKA3HMKIB T€HJIEPHOT OpieHTalll PeKIaMHOI0 TEKCTy BiJIHOCSTBCS TeMa, HeBepOallbHi
KOMITOHEHTH, 0COOJIMBOCTI HOMIHAIIIT Ta XapaKTePUCTUKN PEKIAMOBAHOTO TOBAPY UM MOCIYTH, CIICIH(IYHI PHCH YOIOBIUOTO YH
JKIHOYOTO MOBJICHHS, MOBJICHHEBI cTpaTerii Ta TakTHKH. [Ipu mepexmnazai TeKCTy Mae CTBOPIOBATUCS TEKCT, IKOMY IIPUTaMaHHI Ti
XK caMi I'eHJIepHI XapaKTEePUCTHKH, L0 i TEKCTYy OPHIiHAIY, i SIKi CIPHHMATHMYThCSl PELUITIEHTAMI MOBH IIEpeKiIaay Tak camo,
SIK 1 pelmnieHTaMu BuxifHoi MOBH. ToMy e(eKTHBHHUIT Mepekiaj peKIaMHOTO TEKCTY He JIHIIE OB sI3aHMil i3 IPOTrHO3yBaHHIM
JIIHTBO-€THIYHOT peakilii peummieHTa MOBOIO MepeKIany, 0cOOIMBOCTEH HalllOHANBHOT IICUXO0JIOT1], pO301KHOCTEH Y KyIbTypHO-iC-
TOPUYHUX TPaJHILIAX, a il BUMarae BiJ IepekiIafada BeIUKOro 00Csry JIHIBICTHYHUX Ta eKCTPAIIHIBICTUYHHUX 3HAHb, IEHIEPHOT
HEYIEePeKEHOCTI.
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COH SIK CIENU®TYHUI YACO-TIPOCTIP « CTAMBYJIbCBKOI'O TEKCTY» OPXAHA IMTAMYKA

YV emammi ananizyromocs 0oco6augocmi uaco-npocmopy y «cmamoyibCbkomMy mekcmi» mypeyvko2o nucomennuxka Opxa-
na Ilamyka, 30kpema y tioco pomani «bina popmeysy. Oxkpema yéaea npudiniemvcs Migponozemi CHy K CheyuhiuHoMy Yaco-
npocmopy, AKutl hopmye Mighonoemuunutl 3MiCm pomMamny.

Kntwouosi cnosa: onipuuna napaouema, xponomon, mighonpocmip, ypoarizm, micmo-migh

COH KAK CHEI[H®HYECKHH XPOHOTOII « CTAMBYJIbCKOI'O TEKCTA» OPXAHA ITAMYKA

Cmambs noceéawena ananuzy 0cobeHHocmeti XpoHomona «cmymoynocko2o mexcmay Opxana Ilamyka, peanu308annuix 6
pomane «benas kpenocmoy. B uacmnocmu, 8 yenmpe HUMAHUS MUDOI02eMa CHA KAK CReYUpUIeckoeo XxpoHomonda, gpopmu-
pyiowe2o Mugonosmuieckoe cooepiucanie pomMana.

Kniouessle cnosa: onupuyeckas napaouemd, XpoHomon, mugonpocmop, ypoanusm, 20po0-mug

THE DREAM AS A SPECIAL CHRONOTOPE OF «ISTAMBUL TEXT» BY ORHAN PAMUK

The article analyzes specifics of the chronotope in a so-called «Istanbul text» by the Turkish writer Orhan Pamuk,
particularly in his novel The White Castle. Especial attention is given to a mythologem of a dream as to a specific chronotope
that forms a mithopoetic content of the novel.

In the novel The White Castle, a model of an intellectual bestseller, the mythologem of a dream grows out of the function
of the «cliche methody typical for mass literature and has a wide «high literaturey» range of operation and types. Dream as
a specific chronotope is used in the text of the novel to describe the dream itself; to illustrate a transitional state of dream —
reality; as a poetic element in the description of reality.

A number of artistic varieties of dreams (dream as a remembrance, retrospection-reminiscence; dream as a self-
expression, dream as a sign of repentance) is supplemented in the novel by the image of a dream-introspection; dream as an
insight; dream as a spiritual cleansing.

Dreams in the novel by Orhan Pamuk become an essential element of clarification of the conceptual idea of the writer’s
creativity: the conventional boundaries between East and West, and the need of self-identity.
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