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Kopomka Hamanin Bonooumupisna,

doyenm Kagheopu MOGHUX OUCYUNIIH,
Hepoicagnuii ynieepcumem inppacmpykmypu ma mexnono2ii
ITiokonecna JIroomuna Anamoniiena,
cmapuwiuti UKIA0ay Kagheopu CyuacHux €6pONeicoKUx Mog,
Jleporcasnuii mopeoeenbHO-eKOHOMIUHUL YHIGepCUumem

JIH'BOCTHJIICTUYHI OCOBJIUBOCTI PEKJIAMHOI'O TEKCTY
(HA MATEPIAJII AHTJIOMOBHHX 3MI)

Pexnamuuii mexcm € 0OHUM 3 HQUNONYIAPHIUUX BUOI6 meKcmy ceped OOCTIOHUKIB, 36axCalou HA WUPOKe KOao ocobnusocmell
PERIAMHO20 MEKCMY, GUCOKULL PiBeHb eKCNPEeCUBHOCMI Ma MAHINYAAMueHo2o enausy. Hapasi, Kodicno2o Ons 3 a6na10mvcsi HO8I peKNaMHi
NOBIOOMIEHHSA, WO penpe3eHmyms peaiii ditichocmi ma nompebyioms 0emanbHo2o onpayiosans. Hucrenni docriodxcenus 6 oonacmi
PpeKaamu Hocsams MidcOucyuniinapuuil xapakmep. 3uayna yeaza npuoiiacmocs npooiemam ma acnekmam cmeopentsl peKiamHux mekcmie.
Mema cmammi — npoananizyeéamu 1iH260CMUAICMUYHI 0COOIUBOCMI PEKIAMHUX MEKCMIg (Ha mamepiani media ouckypcy). Mema cmam-
mi 06YMOBNI0E MAKI 3A60AHHA: GUSHAYUIMU CYMHICIb NOHAMMA PEKNAMA MA PEKIAMHUL MEKCM, GUSHAYUMU NOHAMMA Media OUCKYPCY,
cxapakmepusyeamu 0cooaU80CMI pekiamu, 00CAiOUmMU AiH280CMUNICMUYHI 0CODIUBOCMI PeKNIaMHUX MeKcmie (Ha mamepiani media ouc-
Kypey). Tepmin «pexnamay noxooums 6i0 JAMUHCLKO20 C08a «advertery, Wo 03Ha4ae «npusepmamuy yeazy. 3 mouku 30py JiHe8iCmuKu,
peknama — ye opma komyHikayii. Ak hopma cninkysanns, eona peanizyemocs sacobamu mosu. Cyyacuuii meoia OUCKYPC 8KIIOUAE MOBY
catimis, iH(hopmayiunux 610216, JHCYpHALIG, 2azem, padio-, meienepeoay, opamopcbke MOGLeHHs: ma KiHonyoniyucmuxy. Media ouckypc
MICIMUMb WUPOKe KONO PEeKNAMHUX 300padicelv ma meKcmi, npome, 3HA4HY KITbKICMb MAKux 300pasicenv ma mekcmie Cmanosums coyi-
AbHA PEKNama, OCKIIbKU Memoto Medid OUCKYPCY € POpMYSaHHs COYIANbHUX OYMOK, HACMPOL8, MOMUBAYISL CYCRIIbCMEA 00 MUX YU IHULUX
oitl. ¥ nawomy 0ocnioxcenHi Oyn0 po3enaHymo NpuKkiaou came COYianrbHoOi peKnamu, uwjo 3acmoco8yeEMbCs y MeKcmax meoia OUCKypcy.
o ninesocmunicmuynux ocobaugocmerl pekiamHo20 MeKcnmy MOoNCHA 8IOHECMU BUKOPUCIIANNS WUPOKO2O KONIA 3AC00i8 eKCnpecusHocni
ma enaugy Ha ayoumopilo, maxkux ax. 0iecnosa Gopmi HaKaz08020 cnocoody Oii, memagopu, nOpiGHAHH, NPOMUCMAGICHHS, NOBMOPEHHS,
2padayis, enimemu moujo.

Knrwowuosi crosa: pexiama, pexnamuuii mexcm, meoia OUCKYpPC, TiH280CMULICIUYHT 0COOTUBOCII.
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LINGUISTIC AND STYLISTIC FEATURES OF THE ADVERTISING TEXT
(BASED ON THE MATERIAL OF ENGLISH MEDIA)

Advertising text is one of the most popular texts among researchers, due to the wide range of features of advertising text, a high
level of expressiveness and manipulative influence. Nowadays, there are new advertising messages that represent the realities and require
detailed study. Numerous studies in the field of advertising are interdisciplinary. Considerable attention is paid to the problems and aspects
of creating advertising texts. The purpose of the article is to analyze the linguistic and stylistic features of advertising texts (based on
the material of media discourse). The purpose of the article determines the following tasks: to determine the essence of the concept of
advertising and advertising text, to define the concept of media discourse, to characterize the features of advertising, to study the linguistic
and stylistic features of advertising texts (based on the material of media discourse). The term “advertising” comes from the Latin word
“adverter”, which means “to attract” attention. From the point of view of linguistics, advertising is a form of communication. As a form
of communication, it is implemented using language. Modern media discourse includes the language of websites, information blogs,
magazines, newspapers, radio and television programs, public speaking and film journalism. Media discourse contains a wide range of
advertising images and text, however, a significant number of such images and texts are social advertising since the purpose of media
discourse is to form social thoughts, and moods, and motivate society to take certain actions. In our research, we considered the examples
of social advertising used in the texts of media discourse. The linguistic features of the advertising text include the use of a wide range of
means of expressiveness and influence on the audience, such as verbs in the form of an imperative mode, metaphors, comparison, opposition,
repetition, gradation, epithets, etc.

Keywords: advertising, advertising text, media discourse, linguistic and stylistic features.

IMocTanoBka mMpoGJjeMHn y 3araibHOMY BHIJSAI. PekiIaMHMI TEKCT € OJHUM 3 HAWNOMYJSPHIMINX BUIIB TEKCTY Cepen
JIOCITITHHKIB, 3Ba)KAI0UH Ha IIHPOKE KOJIO 0COOIMBOCTEH PEKJIAMHOTO TEKCTY, BUCOKHI PiBEHb €KCIIPECUBHOCTI Ta MAHIITYJISITUBHO-
TO BIUIMBY. AKTYQJIBHICTh JOCTIXKeHHsT 00yMOBJICHA THM, IO B YMOBaX Cy4acHOCTi, KOXXHOTO JHS 3’SIBISIIOTHCSI HOBI PEKJIaMHI
MOBIIOMJICHHSI, III0 PENPE3EHTYIOTh pealii JiHCHOCTI Ta MOTPeOyIOTh AETaILHOTO ONPAIFOBAHHSI.
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AHaui3 ocTaHHIX J0caimKens i myduaikaunii. UrciaeHH] 1ocmiKeHHS B 00J1aCTi PeKIaMi HOCATh MIKANCIMIUTIHAPHUH Xapak-
Tep. 3HaYHA yBara MpHUIUIETHCS MPoOIeMaM Ta acrleKTaM CTBOpeHHs pekiaaMHuX TekcTiB. C. B. ['y3eHko aHami3ye cHMHTaKCHYHI
0COOIMBOCTI PEKIIAMHOTO TEKCTY, A. B. Y 1oT xapakrepusye poHOCTHITICTHYHI 3ac00U TeKCTiB pekinamu, I'. Pydi posrnsnae mpak-
THYHI aCIIEKTH YTBOPEHHS PEKJIaMH.

MeTta cTaTTi — IpOaHAi3yBaTH JiHTBOCTHIIICTUYHI OCOOJIIMBOCTI PEKJIAMHUX TEKCTiB (Ha MaTepiali Mefia JUCKypCy).

Mera crarTi 00OyMOBIIOE TaKi 3aBJAHHS: BU3HAYUTH CYTHICTH TOHSTTS peKiiaMa Ta PEKJIAMHHIl TEKCT, BUSHAYUTH ITOHSTTS
Mezia JUCKYpCY, CXapaKTepU3yBaTH OCOOIMBOCTI PEKJIAMH, JOCHIAMTH JIIHTBOCTHIIICTHYHI OCOOJIMBOCTI pEKJIAMHUX TEKCTIB (Ha
MaTepiali Mezia AUCKypCy).

BuKIIa OCHOBHOTO MaTepially IOCIi/DKeHHs. B yMOBax CydacHOCTI, pekiiama cTajia MOy ISPHUM MIPeIMETOM BUBUCHHS, KU
BHUBYAIOTH 3 TOYKH 30pY IIUPOKOTO CIIEKTPY AUCIHMILTIH, TAKUX SK aHTPOIIOJIOTIS, COLIOJIOTIs, TIHIBICTHKA, JIITepaTypHa KPUTHKA 1
MexiaocBiTa. TepMiH «pexsiama» MOXOIUTh BiJ JATHHCHKOTO cioBa «advertery, 10 03Ha4Yae «IIpuBepTaTn» yBary. KoxHa pexinama
HaMaraeThCs MPUBEPHYTH yBary 4MTadiB, CIyXadiB, Ts1adiB a00 MIsAaviB 10 NPOAYKTY, HOCIyrH abo imei. ToMy MoXHa cka3artu,
110 BCe, [0 TIPUBEPTAE yBary 10 TOBapy, mociayru abo ixei, moxke OyTu HazBaHO pekitamoro (Gebrekidan, 2017: 32).

O. JleBin BU3HAUaB MOHATTS pekyamH, sk «0izHec caiBy (David, 2010: 48). Lle o3Havae, 1m0 B pexiiami IpamoTh caMme BipHO
migiOpani cnoBa, ¢ppasu, peueHHS. BoHN 3aMMIIaloThCS B HAIIIK MiACBIOMOCTI, CIOHYKAIOTh HAC JI0 MOKYIKH TUX YH 1HIIUX TPO-
IYKTiB, TAKHM YHHOM MH, HECBIZIOMO, MTOTPAILISIEMO TIiJT BIUTUB PEKJIAMH.

3 TOUYKHM 30Dy JIIHTBICTHKH, pekiaMa — 11e ¢popma KOMyHikamii. Ik ¢opma crijaKyBaHHS, BOHA peai3y€eTbcs 3aC00aMU MOBH.
MoBa € BiAMIHHUM iHCTPYMEHTOM KOMYHIKallii Ta Biirpa€ MpOBiTHY pOJb B MapKETHHTY. «Jlyke BaXKJIMBO 3pO3YMITH TiCHHUH
B3a€MO3B 30K MIX PEKIIAMOI0, KyJIbTYpOIO Ta MOBOIO. MOBa BifoOpakae BCi MPOSBHU KyJIbTYPH, BUPAKEHHS 1 HIHHOCTI. MoBa i1mi0-
ctpye KyabpTypy (Ruchi, 2012: 90).

DOoHETHYHUI PIBEHB MPECTABICHO 3aKOHOMIPHOCTSIMU 3ByKOBOT'O CUMBOJI3MY, SIKHI MOJISATAE Y 3AaTHOCTI TUX YH 1HIIHX 3BYKiB
ACOIIOBATHUCS 3 IEBHUMHU YSBICHHAMH a00 emouismu. Jlo GpoHeTHUHNX 3ac00iB BIUIMBY MOKHA BiTHECTH TaKi CTHIIICTUYHI 3aCO0H,
sk aHadopw, emihopu, acOHAHC, amiTeparii, anarpaMu Tomo. PoHeTHKY MOKHA piBHEM MOBH, 3aCO0AMH SIKOTO BIUTHB 3/1iHCHIOETHCS
HaOLTBII e(EeKTHBHO, 3 OTJISIY HA TE, IO PELHITIEHT TEKCTY, SIK IPABIIIO, HE aHAIli3ye (OHETUYHUH piBeHb TeKCTy. BiH cnpuiimae
1oro 3acobamu CBiIOMOTO Ta ITiICBIIOMOTO PiBHIB, @ aBTOP TEKCTY — JOCATAE METH MaHIMyJIATHBHOTO BILTUBY (VY 1oT, 2018: 86-90).

Jlekcn4yHU# piBEHb XapaKTepU3YEThCsA HAMOUIBII OUEBHIHUM 3iIHCHEHHS BIUIMBY. BaxkimBum 3acoOoM peamizamii BIUIUBY €
EMOIIIIfHO-OIIIHHA JIEKCHKA, sIKa Ma€ BUCOKUH CTYIiHb €KCIIPECHUBHOCTI, ICKCHYHI OJMHMIII, [0 MAIOTh 0araTo3Ha4Hy MPUPOY, IO
JIO3BOJISIE YTBOPUTH HEOJHO3HAYHHUI KOHTEKCT, IKUH MOKe OyTH 3p03yMiInii Mo pi3HOMY, 1 SIKMI MOXKHA iHTEPIIPETYBaTH 3 Pi3HUX
TOYOK 30DY.

CTuTicTHYHUH piBeHb MPEACTABICHO IIMPOKUM KOJIOM CTHIIICTUYHUX TPOTiB Ta Giryp. Komo TpomiB Bkmoyae B cede metadopu,
TOPIBHSHHS, EMITETH, METOHIMIIO, CUMBOII3M, Tepudpas, JToTy, Tinepdosry, OKCUMOPOH Tommo. Jlo cTHIiCTHYHNX (Iryp MOXKHA
BITHECTH TaKi CTHJIICTHYHI 3aco0u, sK aMmIutihikariisi, aCHHACTOH, TOMICHHIETOH, aHAKOIYy ], Tpajiallis, OKCIOMOPOH, MapLesLisl
TOILIO.

Ha cunTakcn4HOMY piBHi, BUKOPHUCTOBYIOTHCSI CHHTAKCHYHI BHpa3Hi 3acodu, abo ¢irypu MOBU — Iie¢ OCOOJIMBI CHHTaKCHYHI
KOHCTPYKIIil, BAKOPUCTOBYBaHI JUIsl TOCUJICHHS BUPA3HOCTI BUCIIOBIIOBAHHS 1 00pa3HO-BUpa3Hoi GyHKII1 MoBH B 1isiomy (['y3eHko,
2010: 12). 1o cuHTaKCHYHUX 3ac00iB MOKHA BITHECTH TaKi, K aHTUTE3a, Mapajemni3M, aHadopa, emidopa, iHBEpCis, pUTOPUIHE
ITUTAaHHS, TJICOHA3M.

PosristHeMO Takok CYTHICTB MOHATTS «MeZia AUCKYpCc». Menia TUCKype — AUCKYPC, TPU3HAYCHUH 11 iHPOpMYBaHHS, BILTUBY
Ta (OpMyBaHHS MEBHHUX MEPEKOHAHB Y ITLOBOI ayIUTOpii, 0 BUKOPHCTOBYETHCA y chepi COIiaTbHUX 1 MOTITUYHUX BITHOCHH
MepeBakKHO Yepes 3aco0u MacoBoi iHpopmalii. Meaia TucKypc mocigae 4iibHe Miclie B CHCTEMI AUCKYpCiB cydacHOi MoBH. Ceporo
BHUKOPUCTAHHS MeJlia TUCKYPCY € OCBITHS, CyCIUIbHO-KYJIbTYpHA, TPOMAICHKO-TIONITHYHA, BUOOpYA AisUTbHICTH TOmmIo. B. Bamenko
CTBEPIXKYE, IO OJHUM 13 KOHCTPYKTUBHHUX MPUHIIMIIIB OpraHizamii Meaia JUCKypCy € HOro 30pi€HTOBAaHICTh HA MOBHHUH CTaHIApT
Ta excrpecito (Bamenko, 2000: 69-70). OcHOBHe 3aBIaHHA Melia TUCKYpCy MOJSrae y BUPIMICHHI CyCHUIbHO-NONITHYHUX TPO-
ONeMHUX MHUTaHb, BUCBITICHHI MPOTPECUBHUX 1/1€H, 3HaHb, yUeHb, aKTUBHOMY BIUIMBI Ha LTbOBY ayAMTOPiIO, CIIOHYKaHHI ii 10
TBOPYOI AiSUTBHOCTI, aKTUBHE OOTOBOPEHHS 1 MPONaryBaHHs aKTyalbHOI CYCIUIBHO-TIOMITHYHOT TEMAaTHKHU 1 11e0J10Ti1, )OpMyBaHHS
i TpaHcopMyBaHHS BiAMOBIAHUX TPOMAASHCHKUX TO3HUIIIH MPEICTaBHHUKIB COIIyMY, MOTHBALlsl i CTHMYJIIOBAHHS CYCHUIFHOTO
possutky (Cuzonenko, 2020: 236).

OTKe, MOKEeMO 3pOOUTH BUCHOBOK, IO CYYaCHHH MeZia AUCKYPC OXOIUTIOE MOBY CaifTiB, iHQopManifHUX OJIOTIB, KypHAaIiB,
raser, pajio-, TeJenepeaay, OpaTopchbke MOBJICHHS Ta KIHOMyOminucTHKY. Ha BiaMiHy Bifg HaykoBoro it o¢imiitHO-IinoBoro, menia
JIMCKYPC BiJ[3HAYACTHCA NPONAraHANCTCHKIAM XapaKTepOM. JI0ro 3aBiaHHs — TOYHO, TAKOHIYHO, TEMIOPATIEHO BYACHO Ta JOCTYITHO
JIOHECTH JI0 pEelUIieHTa HOBHHY. Melia QUCKypC € CKIagHUM CTHJIEM i3 PI3SHOMAaHITHUMH MOBHHMH OCOOIMBOCTSMH, ITHPOKAM
KOJIOM cep 3acTOCyBaHHS 1 BUKOHY€ Pi3HOMaHITHI (QYHKIII.

Menia TUCKypc MICTUTD MIMPOKE KOJIO PEKIAMHUX 300paKeHb Ta TEKCTi, MPOTE, 3HAYHY KUTBKICTh TAKHX 300paKeHb Ta TEKCTIiB
CTaHOBHTH COLliaIbHA PEeKIIaMa, OCKUTBKH METOI0 MeJlia IMCKYPCY € pOpMyBaHHS COLIAIbHUX AYMOK, HACTPOIB, MOTHBALIIS CYCITiTb-
CTBa JI0 TUX YM iHIIUX Jiid. Y HAIIOMY JOCTIDKEeHHI Oye po3MITHYTO MPUKIAIN caMe COLialbHOI PeKIaMH, 110 3aCTOCOBYETHCS Y
TEKCTax Mejlia IUCKYpCy.

PosrastHeMO TakoX MPUKIAAN PeKJIaMy Ha HasBHICTH (POHETHYHMX 3ac00iB eKcnpecuBHOCTI. Tak, peximaMHuii ciorad Airports
Council International maromomrye: Going Green! Cioran Mae Ha yBa3i MiHIMIi3allilo IIKiJUTMBIX BUKUIIB JiTakiB B atMoctepy. B
MIPUKJIIA/Ii 3aCTOCOBAHO TaKUH (POHETHUHUI 3aci0 MaHIMYIATUBHOTO BIUIMBY, SIK aiTepalito — 00MABa CI0Ba MOYNHAIOTHCS 3 JTITEPH
G — Going Green. Takox, 11e# 3aci0 MOYKHA BiTHECTH 1 10 aHa()OPH — 3 OTIIALY HA T€, IO JITEPH 3HAXOAATHCS HA IMTOYATKYy CJIOBA.

Taxox, 10 IpUKITaay BUKOPUCTAHHSA aHA(POPH Ta aiTepalii B IKOCTI 3aC001B EeKCIPECHBHOCTI MOXKHA BITHECTH CIIOTaH COIialb-
Hoi pexnamu Words Can Kill. Tak, TEKCT cJIoraHy MiCTUTh [IBa CJIOBA, SIKi MOYMHAIOTHCS 3BYKOM [K]. Takox, 10 MaHIMYISTUBHOTO
BIUTMBY MO’KHA BIJTHECTH PUTMIKY TEKCTY CJIOTaHY, 3 OIJISLy Ha Te, 1110 BCi CJIOBA € OIHOCKJIQIHUMH, OTKE, HAr0JIOC MaJa€ Ha €ANHUH
CKJIaJl B YCIX TPbOX CIIOBaX.
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Tak camo, B HACTYITHOMY TIPHKJIaJli MOJKHAa BHOKPEMHUTH BUKOPUCTAHHS aHA(OPH Ta alliTepalii B SKOCTi 3aC00iB €KCIIPECHBHOC-
Ti. HaBenemo Takuii cinorad: It’s Like Killing Yourself, Don’t Drink and Drive. Tak, B IpUKJIajii TPH CIOBa TOYNHAKOTHCS 3BYKOM
[d] — Don’t Drink and Drive. Takox, B cioBax Drink and Drive Haronoc naaae Ha JIiTepy i, 110 CBITYUTH NPO IAEHTUYHY PUTMIKY
TEKCTY, L0 TaKOXK OyJI0 BUKOPHUCTAHO VIS 3/IICHEHHS BIUIMBY Ha aJipecaTta PeKIaMy.

Po3ristHeMO MpUKIaIu JIEKCHUHUX OCOONMBOCTEH pekiamu. Y MPUKIIai, TEKCT pekiaMu € HactynHuM: “THE END. If you
smoke, statistically your story will end 15% before it should. For help with quiting call QUITTLINE on 0200 00 22 00" (Advertising
Agency: Iris, London, UK)” — “KIHELLb. fIkiio Bu nanure, TO 3a CTATUCTUKORO, BaIlla iCTOPIs 3aKiHUNThCS Ha 15% paniie, HiXk CITif
Oyno 6 ouikyBartu. /st orpumManHs gornoMoru y porusiai 3atenedonyiite B QUITTLINE mo Tenedony 0200 00 22 00 (pexnamue
arenrctso: Iris, Jlonnon, BenukoOputanis)”. MeTadopa npHKiIaay yTBOPIOETHCS 3ac00aMy OETHAHHS TPpadivHOTO Ta TEKCTOBOTO
€JIEMEHTY: )KUTTS — KHUTA, 1 Ti, XTO MAJIUTh, 3aKiHYATh L0 «KHUTY» MePeTIaCHO.

Hactynuuit pexnamuuii cioran Harosomye: “Every 60 Seconds a Species Dies Out. Each Minute Counts. Each Donation
Helps” — “Koorcni 60 cexyno euo eumupae. Koocna Xeununa Ha Paxynxy. J{onomazae Koowcna Ioscepmea”. TeKCT pekiamu mo-
OyZ0BaHO Ha OCHOBI MOBTOPeHHs Each... Each. Takox, BapTo BiA3HAYKUTH emipopy, SKa YTBOPIOE pUTMIKY TekcTy: Dies — Counts —
Helps.

lle oauH npuKIIa) COLIaIbHOI peKJIaMH AEMOHCTPYE NPOTHIII0 Tenodinii, popmyBaHHs y 6aThKIB BiANOBIIAIEHOTO CTABICHHS
o aiteit. PexiiaMHu# cioraH, 3acHoBaHui Ha Mmetadopi, moBinomisie: “Sexual Predators Can Hide In Your Child’s Smartphone” —
“CexcyanvHi Xunicaku ModICyms Xx08amucs 6 cmapmaeoni eauoi oumunu”. Tak, 300pakeHHs] PEKJIaMHUI TEKCT MOTHBYE OATBHKIiB
CIIIIKYBAaTH 3a TUM, 3 KUM CIIUJIKYIOTBCS iX JiTH, BECTH 3 HUMH PO3MOBH IPO HeOE3IeKy CIIUIKYBaHHS 3 HE3HAHOMHMH JIOJbMHU
HAaBiTh Yepe3 COLiaIbHI MePexi, PO HEOOXIAHICT MOBIOMIIATH OaThKaM 3 KUM BOHH 3yCTPI4arOTHCs 1 Jie caMe.

Hacrtynuuit npuknan — cnoran Give a hand to wildlife. 3ac060M eKCIPECUBHOCTI Ha JIGKCHYHOMY PiBHI € BUKOPUCTAHHSI T1€CII0-
Ba B HaKa3o0Biil popmi — Give. Takox, 10 3ac001B EKCIIPECHBHOCTI MOKHA BiIHECTH BUKOPUCTAaHHS MeTadopudHoro Bupasy — Give
a hand to wildlife — [Ipocmsenymu pyky ouxii npupooi.

Pexstamumii cioran There'’s a friend request you won't regret accepting. Adopt. Bkiroua€e B cebe Taki 3aco0u, IK BUKOPHCTAHHS
MeTadopy — HiMe 3BEpTaHHS TBapHH J0 JIIOJEH aBTOp peKiIaMu MeTadOpuuHO Ha3uBae «a friend request». Tak y coliaJbHUX Me-
pexax Ha3MBAIOTh 3aIUT Ha JIPy’KOy, KOJIU OJIHA JIIOANHA HAJCUIIA€ HIIIH MOBIOMIIEHHS PO HAaMIip IMiAMKCATUCH OJIHE HA OJTHOTO,
1100 6aunTH OHOBJIEHHS CTOPIHKHU y cTpiuli. [IpoTe, peknamuuii cioran 3a3Havae, O 3alUT HA APYKOy BiJl TBAPHUH HE NOTPIOHO
i ATBEpIKYBATH, CXBATIOBATH. MI0ro Heo6XiaHo mpocTo mpuitMatu. Takox, B AKOCTI 3ac00y MAHIMYISTHBHOIO BILUTHBY BHKOPHC-
TaHo AiecnoBo Adopt B Haka30Bii hopmi.

Hacrynuuii npuxian pexiiaMu pernpes3eHtye 60poTe0y 3 MacoBUM BHUpPyOyBaHHsM JticiB. ClloraH pekiiaMH Ma€ TaKHH TEKCT:
Protect the forests, they are the climate umbrella of our planet. MoxHa BHOKPEMHTH TaKi 3aCO0M €KCIPECUBHOCTI Ha JICKCUYIHO-
My piBHI, SIK BUKOPHCTAaHHS Jli€CIIOBAa B Haka3oBil (opmi — Profect, a TakoX, BUKOpUCTaHHS MeTadopu — forests are the climate
umbrella of our planet. Tax, gicu MmeTaQOPUIHO MPEACTABICHO Y POPMI KITIMATHYHOT MApaCOIi /IS HAIIOT IIaHETH.

Pexstama mae HacTynHui cioran: Ignore us, ignore human rights. ExcipecBHUI BIUTUB JTEKCUYHOT YACTHHU PEKJIAMHU 3/11HCHIO-
€THCSI IIUIIXOM BHKOPUCTaHHS OBTOPY JI€CIIOBA ignore, Ha SKOMY TaKUM YHHOM aKIIEHTY€EThCS yBara.

Po3srisiHeMo 11e oauH MpuKIIa:

Generations Against Bullying — Speak Up

Be strong and speak up. If you see someone being bullied, all you have to do is say something. Just getting involved in a
nonthreatening way stops the bullying in less than 10 seconds 85% of the time. That’s the difference between a bystander and an
upstander.

Cepen JIEeKCHYHUX 3ac00IB €KCIIPECHBHOCTI, Y NMPHKJIaAi MOXKHA BUOKPEMHTH BUKOPUCTAHHS JIECHIB Y Haka3oBiii ¢opmi: Be
strong; speak up; say something. Tako, BAKOPHCTOBYETCS CTHIICTHYHUI 3aci0 aHTUTE3H, SIKUIl BITHOCUTHCS 0 CHHTAaKCHYHUX
3ac00iB eKCIIPECHBHOCTI: TakK, Pi3HULS MiX bystander IPOTUCTABISAEThCS PI3HULI 3 upstander. Takox, BUKOPUCTOBYETHCS TaKUH
CHUHTaKCHYHHI 3aCi0 eKCIPEeCUBHOCTI, sk enincuc: Generations Against Bullying — Speak Up.

CrnoraH pekJiaMH III0JI0 3aXUCTy YHCTOrO MOBKULIA 3akinukae: Don't let garbage replace wildlife. 3aco6om BIUTMBY Ha CBizO-
MICTB ayAUTOPIT € CIIOHYKAJIBHI JIi€CIIOBA y HeraTHBHiH Gopmi Don 't let. BukopuctanHs Takoro 3aco0y BIUIMBY GopMye y TpoMaisiH
JIYMKY TIpO Te, II0 CaMe BiJl HUX 3aJIKHUTh JI0JIS TUKOT IPUPO/IH, 1 0 camMe BOHH B 3MO31 3MIHUTH CBIT TAKUMH JISTKUMH KPOKaMH,
SIK HAaIIPUKJIJ], yTHITI3aLlis IUTACTUKOBOI KaHICTPHU 3aMiCTh i BAHECEHHS HAa CMITHHK.

OTxe, 10 JTIHTBOCTHIICTHYHUX OCOOIMBOCTEH PEKIIAMHOIO TEKCTY MOKHA BiJIHECTH BUKOPUCTAHHS IIMPOKOro KoJia 3aco0iB
€KCIIPECHBHOCTI Ta BIUTUBY Ha ayAUTOPII0, TAKKX SIK: JieciioBa (hopMi HaKa30BOro crocoly Aii, MeTadopu, IOPIBHSHHS, IPOTHCTAB-
JICHHsI, IOBTOPEHHS, IpaJiallisi, emiTeTH TOIIO.

BHCHOBKHM Ta MEepCIIeKTUBH MOJATBIINX PO3BIIOK y JTAHOMY HANpsSMKY. Y BUCHOBKY 3a3HAuMMO, 110 PEKJIaMHi TEKCTH € HEBHU-
YESPITHUM JIKEPEIIOM TS 3ICHEHHS JTIHIBICTHYHUX PO3BIIOK, OCKIIbKU CaMe BOHH MPEICTABJICHI IMUPOKUM KOJIOM JIIHIBOCTHITIC-
TUYHUX 3aCO0IB.
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