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CTPYKTYPHO-CEMAHTHUYHI OCOBJIUBOCTI CYBCTAHTUBHUX
AHINTOMOBHHUX HEOJIOT'I3MIB C®EPU EKOHOMIKH

Cmammio npucesueno ananizy cmpyKmypHo-CeMaHmuynux ocoonusocmeil cyoCmanmuHux Heono2izmie cghepu ekonomiku nepuiux
060x 0exad XXI cmonimms. Heonozizmu cmanosnsamos cob6ol0 HOBOCMBOpeHi ¢l06a abO UCTOBU, NOSABA AKUX CRPUHUHEHA BUHUKHEHHAM
HOBUX peanitl, NOHAMb, O3HAK, 1acmusocmet, Oill, A00 HC iX BUKOPUCTNOBYIOMb OJis 3AMIHU 8)ce HAABHOI HA36U IHULOI0, MOYHIWOIO, 3D03)-
miniworo. Hosi nexcuuni 0OuHUYi Ha NO3HAYEHH s eKOHOMIYHUX S8ULY MA NPOYECi8 BUKIUKAIOMb 00 cebe niogUueHULl IHmepec sK iH28iCmie,
maxk i cneyianicmie eKOHOMIUHOI chepu, OCKIIbKU BOHU € OUHAMIYHUM OHCEPenoM NONOBHEHHS CIOBHUKOBO20 CKAAOY MOSU | NOmMpebyons
NOCMIIHO20 MA OeMANILHO20 OOCTIONCEHHS 3 MEMOIO BUAGLEHHS OCHOBHUX CIMPYKMYPHUX Ul CEMAHMUYHUX XAPAKMEPUCTIUK Md 3AKOHOMID-
nocmetl. OCHOBHI acnekmu, SIKI AHATIZYIOMb Y Yill 2any3i, BKIIOYAIOMb 0HCepend BUHUKHEHHS HeON02I3MI8, MeXAHI3MU MBOPEHHS HeON02i3Mi8,
IXHi (pyHKYIL, ma éniue Ha cucmemy Mo8u i COYiaibHy KOMYHIKayito. 30ilicHenull ananiz pakmudno2o Mamepiany 00360J5€ GUOLIUMU MAKI
CeMaHmuyHi 2pynu Heon02i3mMi6 chepu eKOHOMIKU [ Oi3Hecy: eKOHOMIYHI meopii i cucmemu; moodeni 6isHecy,; hopmu ma cmpamezii mapke-
MUKy, pizHi 8UOU eLeKMPOHHOT MOP2i6ii; 0CObU, OILIbHICIb SKUX 08 S3AHA 3 eKOHOMIKOI Ma Oi3HeCOM, HA38U NIONPUEMCME PO30PIOHOT
mopeiei; a makoiC HA36U 6aJIOM.

AHaniz pizHux cnocobie ci060meopy HOBUX CJli6 Ma COBOCNOJIYYEHb Chepu eKOHOMIKU NOKA3A8, WO AH2NILICbKI He0N02i3MU eKOHOMIY-
Hoi cgpepu 2000-2022 p.p. ymeoprowomscs 3a 00NOMO2010 «AHANOZIUHO20 CLOBOMEOPY» | «PEKYPCiiy, CI080CKIAOAHHS MA PI3HUX hopm
yciuenHs, meneckonii il abpesiayii. Hatinpodykxmuenivuumu ciosomgiprumu mooeisimu € N + N ma Adj. + N. Ilpogsedene docuiodcerns
AHeNICbKUX Heonoeizmie nowamxy XXI cmonimms cgiouums npo me, wjo NONIGEKMOPHE GUBHEHHS YUX MOGHUX OOUHUYb € GAJICIUBUM MA
aAKMYAIbHUM HANPIAMOM Y CYHACHIU ITH2GICMUYI, OCKLIbKU 8I006PAICAE 1 NOSCHIOE 3MIHU 8 MOGI, CYCNIIbCMEI, KVAbMYPI Ma MexXHON02IsX.

Kntouogi cnosa: exonomiuna cgpepa, nexcuuri 00unuyi, cyocmaHmueHi aHeIOMOBHI He0N02i3ML, MOOEIE CI080MBOPY, CEMAHMUYHI 2PYNUL.
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STRUCTURAL AND SEMANTIC FEATURES OF SUBSTANTIVE ENGLISH-LANGUAGE
NEOLOGISMS IN THE SPHERE OF ECONOMY

The article is devoted to the analysis of structural and semantic features of substantive neologisms in the sphere of economy in the first two
decades of the 21*' century. Neologisms are newly created words or expressions, the appearance of which is caused by the emergence of new
realities, concepts, signs, properties, actions, or they are used to replace an existing name with another, more accurate, and understandable
one. New lexical units for denoting economic phenomena and processes are of great interest to both linguists and specialists in the economic
sphere, since they are a dynamic source of replenishment of the vocabulary of the language and require constant and detailed research in
order to identify the main structural and semantic characteristics and patterns. The main aspects analyzed in this field include the sources
of neologisms, the mechanisms of neologisms creation, their functions, and impact on the language system and social communication. The
analysis of the factual material allows us to distinguish the following semantic groups of neologisms in the sphere of economy and business:
economic theories and systems, business models; forms and strategies of marketing; various types of e- commerce; persons whose activities
are related to the economy and business, names of retail trade enterprises, and names of national currencies.

The analysis of various ways of word formation of new words and phrases in the economic field showed that the English neologisms of
the economic sphere of 2000-2022 are formed using “analogous word building” and “recursion”, word compounding and various forms
of clipping, blending, and abbreviation. The most productive word formation models are the N + N and Adj. + N. The study of English
neologisms of the early 21st century indicates that the multivectoral study of these linguistic units is an important and relevant direction in
modern linguistics, as it reflects and explains changes in language, society, culture and technology.

Keywords: economic sphere, lexical units, substantive English-language neologisms, models of word formation, semantic groups.

IMocTranoBka npo6aemu. HeosrorisMu mocTaroTh OTHUM i3 IUISIXIB IIOMOBHEHHSI CIOBHUKOBOTO (DOH/TY, aKTHBHO yTBOPIOIOYNCH
y YacH 3HauHHMX NOTpsciHb (3arniTko, 2020: 482). Ha mowyarky XXI cTONITTS €KOHOMIYHI KPHU3H, OHJIANH-TOPTIBIIS, IIBHIKHN
PO3BHUTOK PUHKY HU(PPOBHX BATIOT, IIU(POBI TEXHOJOTI, SKi MPOHUKAIOTH y BCi CepH MIsUTBHOCTI CYCHILCTBA, B TOMY YHCII
i B €KOHOMIUHY, 3yMOBHIIU IIOSIBY L[JIOI HU3KM HEOJIOTI3MIB cepr ekoHoMiku. Came 3pocTaHHs KUTBKOCTI JEKCHYHNX OIWHHIL
Ha TTO3HAYEHHs] eKOHOMIYHMX SIBUII[ Ta IPOIECIB TOSICHIOE ITiJIBUIICHUH 1HTepec 10 i€l cepr K OJHOTo 3 JPKepes IOIOBHEHHS
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CIIOBHHKOBOTO CKIIaJly 1 MOTpeOye IeTaabHOrO JOCII/KCHHS B aCTEKTi BUSBICHHS OCHOBHHX CTPYKTYPHHX i CEMaHTHYHHX XapakK-
TEPHCTHK, 10 ¥ BH3HAYAE AKTYaJbHIiCTh JociaimkenHs. OCHOBHI aCreKTH, SIKi aHAI3YIOTh y Il raiaysi, BKIHOYAKTh [HKepena
BHHHMKHEHHsI HEOJIOT13MiB, MEXaHI3MH TBOPEHHSI HEOJIOTI3MIB, IXHI ()YHKIi, Ta BIUIUB HA CUCTEMY MOBH 1 COI[iaJIbHy KOMYHIKaI[iO.

AHai3 0CTaHHIX JOCTiIKeHb i myduikanii. [{ocaiKeHHIO aHMTIHChKUX Heoori3MiB Kinmsg XX novatky XXI ctomiTrs, ix-
HBOT'O BUHMKHEHHSI, PO3BUTKY Ta BIUIMBY Ha MOBY MPHUCBSYEHI MMpalli TaKMX BITYN3HSIHUX JIIHTBiCTiB-HeooriB, sk 0. A. 3arHoro,
A. B. fluxoBa (3aunuii, SInkos, 2008), A. E. JleBuupskoro (Jleunpkwuii, 2005), H. A. Kpamap (Kpamap, 2022), I. B. Auapycsk
(Annpycsik, 2002), M. B. Benossoposa (benossopos, 2003). 3apy0OixkHi MOBO3HABIII TAKOXK 3aiiMarOTHCS aHAII30M aHIJIHCHKOI HEO-
JIOTi1, BUBYAIOTH MPOIIECH MOBHUX 3MiH, BKIIFOUAIOYHU TOSBY HEOJIOTI3MIB Ta HACHIAKH Heosorizariil it MoBu (Aitchison, 2000);
BIUIHB iHTEPHETY Ha MOBY, 30KpEMa TT0SIBY HOBHX CJIiB Ta BUPa3iB, MOB'SI3aHUX 3 IU(PPOBUMHU TEXHOJIOTISIMH Ta OHJIAiH-KOMYHIKaIIi€f0
(Crystal, 2009); BrmBaHHs CoOLiabHUX (GAKTOPiB HA MOBHI 3MiHH, BKJIIOUAIOYH BUHUKHEHH:I Ta MOIIUPeHHs Heostori3miB (Romaine,
2000); mporiecu CIIOBOTBOPEHHS B aHIUIICHKii MOBI, 30KpeMa MeXaHi3M1 yTBOPEHHsI HOBHX CJIIB Ta IXHIO IHTErpallifo B MOBHY CHC-
Temy (Bauer, 2001); MOBHI 3MiHH, OSIBY Ta BUKOPHCTAHHS HEOJIOTI3MIB y KopItycax cydacHol aHriiiicbkoi MoBu (McEnery, 2001);
BUHHKHEHHsI, 3aKpIIJICHHS] HOBHX CIIIB y MOBI Ta iXHe CIpuiHATTS HOocisimu MoBH (Stockwell, 2019).

MeTor0 cTaTTi € BUBUCHHS CTPYKTYPHO-CEMaHTHYHUX OCOOIMBOCTEH CyOCTAHTHBHHUX HEOJOTI3MIB c(hepr CKOHOMIKHU MEepIInX
nBox jekan XXI cromitts. Mera poOOTH 3yMOBITIOE BUPIIIEHHS TAKHX 3aB/IaHb: 1) BU3HAYUTH CIIOCOOM Ta MOZEINI CJIOBOTBOPY HO-
BOT €KOHOMIYHOT JIEKCHKH 3 TOYKH 30py MPOAYKTHBHOCTI Ta HEMPOIYKTUBHOCTI KOYKHOTO 3 HUX; 2) 3AIHCHUTH KiIacU]iKaIiro HOBOT
JIEKCHKH Ta BCTAHOBHUTH HAWYMCIICHHIII CEMaHTHYHI IPYITH HOBHX CJIiB Ta CIIOBOCIIONYYEHb €KOHOMIYHOT CepH.

Marepiasom nociaimkenHsi cranu Oinpmr sk 200 HOBHMX CIIB, CJIOBOCIOJYYCHB, IO ITOTMOBHWIM EKOHOMIUHY JIEKCHKY
aHriicbkoi MoBH 3a JiBa aecaTuiniTtst XXI cropivus. JlxepeaoM (HakTHIHOTO MaTepialy CIyryBajid aHIJo-yKpaiHChKHl CJIOBHHK
HeouoriamiB novyatky XXI cromitrs (3aunuii, Snkos, 2008), cioBuuk anriomoBHHX HeojorizmiB XXI cromitts (Kpamap, 2022),
enexTponHi cnoBHuKM Dictionary.com (Enexkrponnuii pecypc), Cambridge dictionary (Enextponnuii pecypce), Collins Dictionary:
New Word Suggestions (Enexkrponnuii pecypc), Financial and business dictionaries and encyclopedias (Enextponnuii pecypc).

JUstst TOCSITHEHHST TIOCTABIICHOT METH i PO3B’sI3aHHS KOHKPETHHX 3aBJaHb Y poOOTi 3aCTOCOBAHO JIEKCHKOTpadiuHu, CTPYKTYp-
HO-CJIOBOTBIpHUIT aHAi3M.

Buxiang ocHoBHOTro Martepiaiy mociimkeHHsi. HeonorisMu — HOBOCTBOpEHi CioBa ab0 BHCIIOBH, IOSIBA SIKMX CIIPUYMHEHA
BHHUKHEHHSM HOBHX peajii, MOHSATh, O3HAK, BIACTUBOCTEH, [Iiif, IHKOJIHM % — JUIS 3aMiHH BJKE HAssBHOI Ha3BW 1HIIO, TOYHIIIOKO,
3pO3YMIIIIOK; CJIOBO, & TAKOX HOr0 OKpeMe 3HAUCHHS, BHCIIIB, 110 MIOCTAIIM B MOBI Ha IEBHOMY eTarli il PO3BUTKY Ta HOBU3HA SKHX
YCBIIOMJTFOETHCS. MOBIIMHE; a00 CJIOBO, SIKi OyJIM BXKUTI TUIBKU B SKOMYCh aKTi MOBJICHHS, TEKCTI UM MOBJICHHI MEBHOTO aBTOpA.
(3arwnitko, 2020: 482).

Cepell BUIB CIOBOTBOPY — MOP(OJIOTIYHOTO (TBOPEHHS CIIiB 3 JIOMOMOTOK0 a(iKCiB), CHHTAKCHYHOTO (YTBOPECHHS CKIIATHUX
CITiB) TA CEMAHTHYHOTO (BKMBAHHs BXKE ICHYIOUHX CIIiB Yy HOBOMY 3Ha4yeHHi) Ha moyatky XXI CTOMITTS 3pocTae posib yTBOPEHHS
HOBHX CIIiB IIJSIXOM CJIOBOCKIaaanHs. CKiIaHi IMEHHUKH YTBOPIOIOThCS 3a TakuMu mozaeasMu: N (noun) + N (noun) —N (noun)
abo A (adjective) + N (noun) — N (noun).

Amnaii3 (pakTHYIHOTO MaTepialy CBiTYMTH MPO Te, 10 BeJIHMKa KUIBKICTh HEOJIOTi3MiB chepr eKOHOMIKH yTBOPIOETHCS 33 MOJIE-
mo N + N — N, To0TO K0JIH B CKJIaIHE CJIOBO 00’ €THYIOTHCS /IBa iIMEHHUKH. Xo0ua 3a pOpMOI0 Taki yTBOPEHHS CX0Xi Ha ppas3u, BOHH
(bYHKIIOHYIOTH sIK c10Ba. Taka BIACTUBICTh aHIIIIHCHKOT MOBH HA3UBAETHCS «PEKYPCIE0», & CaM MPOLIEC YTBOPEHHSI CKIAAHHUX CIIiB
JicTaB Ha3BY «PEKypCHBHOTO nporecy» (3aunui, ko, 2008: 54-55). Hanpuknan: cart abandonment — when a potential customer
starts a check out process for an online order but drops out of the process before completing the purchase; cryptocurrency exchange
— a business that allows customers to trade cryptocurrencies or digital currencies for other assets, such as conventional fiat money
or other digital currencies; disloyalty bonus — the tendency for people who move jobs to see more growth in wages than those who
stay at a workplace for a long time, flash crash — a type of stock market crash, in which prices plummet then rebound rapidly; liar
loan, retail apocalypse, hawala network — an informal channel for transferring funds from one location to another through service
providers; lipstick effect — during a recession, the tendency for consumers to purchase small, comforting items such as lipstick rather
than large luxury items; lipstick indicator — the tendency for lipstick sales to increase prior to and during a recession; education
mortgage — 1) a mortgage that covers the cost of a student s university or college education and that is paid back over an extended
period, similar to a residential mortgage. 2) the debt that a student holds at the end of their university or college; whisper number —
an unofficial forecast of a company s earnings based on rumors and other unsubstantiated sources; vice fund — a mutual fund that
invests in alcoholic drinks, tobacco, gambling, and defense industries; stealth tax — a new tax that is collected in a way that is not
very obvious, so people may not realize that they are paying it; soul proprietorship — combining a business career with your spiritual
and emotional growth.

3HavHa KiJIbKICTh HEOJIOTi3MIB yTBOpIoeThes 3a Mozeiumo Adj + N — N: black swan — an unpredictable or unforeseen event,
typically one with extreme consequences; alternative finance — financial channels, processes, and instruments that have emerged
outside of the traditional finance system, collaborative consumption — the shared use of a good or service by a group, conversational
commerce — conversational commerce refers to how e-commerce brands and retailers use messaging and conversational technology
to improve the shopping experience, deep work — a state of peak concentration that lets you learn hard things and create quality
work quickly; financial literacy — the ability to understand and effectively use various financial skills, including personal financial
management, budgeting, and investing; omnichannel marketing — a way of selling products that is the same and equally good for
the customer whether they are buying from a computer, a mobile phone app, etc., or in a physical shop; toxic asset — a financial asset
whose price has fallen by a large amount and that cannot be easily sold; buzz marketing — a method of selling a product by getting
people to talk about it to other people, especially over the internet; corporate anorexia — a condition or state in which a corporation
has cut costs or employees to the point of endangering the business; corporate welfare, green accounting — a type of accounting that
attempts to factor environmental costs into the financial results of operations; live commercial — an advertisement that is broadcast
in real-time during a television program; sustainable growth — the realistically attainable growth that a company could maintain
without running into problems.
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ITpoLyKTHBHUM THIIOM CJIOBOTBOPEHHSI € CIIOBOCKJIAIaHHSI, [IPH SIKOMY HOBIi CJIOBa yTBOPIOFOTHCSI IIUISIXOM ITPOCTOTO 10 IaBaHHS
KOPEHIB YH OCHOB. Y CKJIQJIHOMY CJIOBi 3HAUCHHS HOT0 YACTHH 3JIMBAETHCS VISl IO3HAUCHHS LITICHOTO TIOHATTS, SIKE CIIPUIMAETCS
sK mimicHa onuuuis. Hanpuknan: backsourcing (Bin back i sourcing), bitcoin (Bin bit i coin), blockchain (Bin block i chain),
crowdfunding (Bin crowd i funding), crowdsourcing (8in crowd i sourcing), hashrate (Bix hash i rate).

[HIIMM BHUCOKONPOAYKTUBHUM THIIOM YTBOPEHHS €KOHOMIYHHX HEOJIOTI3MIB B aHIJINCHKiNM MOBI € ckopodYeHHs ciaiB. Yacto
iUISIraloTh CKOPOUYCHHIO GaraTocknaosi ciosa. [Ipu 1iboMy BUIaaTH MOKe Oy/Ib-sIKa YaCTHHA CIIOBA. XapaKTePHUM THIIOM CKO-
POUCHHX CIIiB € CIIOBA, KOJIM CKOPOUCHHIO MiIArae Apyre cioBo (3 €IHYIOThCS TepIle CIOBO i KiHelb apyroro ciosa). Hampu-
knan: bluewashing (Bin blue i whitewashing) — deceptive marketing that overstates a company’s commitment to responsible social
practices; decacorn (Bix deca i unicorn) — a privately held company with a valuation that exceeds $10 billion; fireecycling (sin free i
recycling) — a network of citizens who cooperate online to promote recycling by offering one another unwanted items free of charge;
greedflation (Bin greed i inflation) — a rise in prices that is not due to market pressure, but is caused by corporate executives solely
to increase profits that are already excessive; mancession (Bin man i recession) — a recession that impacts men more than it does
women due to the loss of jobs in the relevant industries; prankvertising (Bin prank i advertising) — use of pranks and jokes as part
of a marketing campaign; returnship (Bin return i internship — internships for employees returning to work after a long period of
absence (maternity leave, military service, training; sharewashing (8in share i whitewashing) — a marketing strategy which deceives
people by trying to suggest that a business is motivated by principles of sharing rather than conventional profits; shrinkflation (Bin
shrink i inflation) — the situation when the price of a product stays the same but its size gets smaller; skimpflation (8in skimp i
inflation) — a situation where businesses reduce the quality of a product or service while keeping the price the same or even increasing
it; slowbalisation (Bin slow i globalization) — the slowing of globalization, characterized by the slowing of global trade; stablecoin
(Bix stable i bitcoin) — a cryptocurrency designed to have a less volatile value than other cryptocurrencies, often accomplished by
pegging its value to another asset such as a government-backed currency or gold; sweatworking (Bin sweat i networking) — business
networking while taking physical exercise and so working up a sweat; webrooming (Bin web i showrooming) — the practice of
looking at something you want to buy online and then later buying it in a shop; shopathon (informal, Bin shop i marathon) — a long
session of shopping.

Piziie CKOpPOYEHHIO MMi/uIsrae Tepiie CIOBO, a Apyre 3amuinaeThest 6e3 3min. Hampuknan: crypto-bro (Bix cryptocurrency i
bro) — an enthusiastic cryptocurrency supporter, usually male, especially a dogmatic, condescending one; crypto-mugging n. (Bin
cryptocurrency i mugging) — a crime where someone physically assaults a victim to snatch their smartphone and steal their coins;
re-commerce (reverse + commerce) — selling previously owned items to buyers who reuse, recycle, or resell them.

YHCIIeHHIMH BUSBHIINCS CKJIATHOCKOPOYEHI CJI0BA, TAK 3BaHi CII0BA-TEJIECKOITH, KOJIH JI0 allOKOIH MEPIIOro KOPEHs J[01a€ThCsI
adepesa pyroro, ToOTO 3’€AHYFOTHCS MOYATOK MEPIIOTO 1 KiHelb apyroro ciosa (Bepoa, 2003: 48-49). Hanpuknan, cryptojacking
(Bix cryptocurrency i hijacking); finfluencer (8in finance i influencer); pulchronomics (Bin nat. pulcher i anri. economics);
wackaging n. (Bin wacky i packaging); conventory (control i inventory); culternomics (culture i economics); frugalnomics
(frugality i economics); infomediary (information + intermediary), infonomics (information + economics), mistakonomics
(mistake + economics), plutonomy (plutocracy + economy); Chindia (China + India) — China and India taken together, particularly
as an economic entity or market.

VY mnepiox 2000-2022 pokiB Bce OUIBIIOro MOMIMPEHHS HAOyBaIOTh AKPOHIMH, — CKOPOYEHHS, B SIKUX BHKOPHCTOBYIOTBHCS
nire novyatkosi Oyksu ciiB. Hanpuxian, DOTBAM — the online division or group of a traditional brick-and-mortar store; SGR
(Sustainable Growth Rate) — the maximum growth rate that a company can sustain without having to increase financial leverage;
HENRY (High Earner Not Rich Yet) — a person (usually young) who has an above-average income but tends to spend it rather than
invest or save it; PWYC (Pay What You Can) — a business model which does not depend on set prices for its goods, but instead asks
customers to pay what they feel the product or service is worth to them; BOGOF (Buy-One-Get-One-Free) — the practice of giving
customers an extra product free each time they buy one product, B2B (Business-To-Business — enekTpoHHa TOPTiBIIS 32 CXEMOKO ‘BiJ
0JIHOTO mianpueMcTBa a0 iHmoro’), B2C (Business-To-Consumer — eeKTpOHHA TOPTIBJIS 32 CXEMOKO ‘BijI 1JIOBOTO MiAMPUEMCTBA
1o cioxkuBayva’), B2B2C (Business-To-Business-To-Consumer — eJeKTpOHHa TOPTIBJIsE 32 CXEMOIO ‘Bifl OTHOT'O JILIOBOTO MiIIPHEM-
cTBa J10 iHmoro i 1o cnoxusaya’), C2B2C (Consumer-To-Business-To-Consumer — eeKTpOHHA TOPTiBIJIs 32 CXEMOIO “BiJl OHOTO
CMOXHBAYa Yepe3 AUIOBE MiAIMPHUEMCTBO JI0 1HIIIOTO CIIOKUBaYa’).

[cHYIOTB 1 3MilIaHi THITM TaKKX CJiB, KOJIM YaCTHHA EJIEMEHTIB Ipe/CTaBlIeHa TI0YaTKOBOIO JIITEPOIO, a IHII eJIeMEHTH — CKJIa-
namu ¥ 1imumu cioBamu. Hampuknan, ATM jackpotting — a form of attack where hackers breach ATMs to gain access to their
system and force them to withdraw money, without the need for a card to be inserted or a legitimate transaction to take place; P2P
lending (peer-to-peer lending) — the practice of lending money to individuals or businesses through online services that match
lenders with borrowers.

[IponykTHBHUM THUTIOM (OPMYBaHHS HEOJOTi3MiB aHriiichkol MoBH mepiony 2000-2022 pokiB € «aHAJOTIHHHNA CIOBOTBIpPY,
KOJIM HOBA OJIMHHMIISI YTBOPIOETHCS HE CTIIBKM 32 MEBHOK MOJCIUIIO, CKIIBKH 32 3pa3KOM KOHKPETHO! MOBHOI OJMHHII IUISIXOM
3aMiHH B I[i}f OJIMHUII OTHUX CTPYKTYPHO-CEMAaHTUYHUX €JIeMEHTIB iHIMMU (3atHuii, Sukos, 2008: 57). Tak, 3a 3pa3koM CIOBOCIIO-
ny4yeHHs: baby shower BuHUK Heonori3M business shower — a party organized to celebrate the founding of a new company, usually
shortly before its official opening; 3a ananorieto ciosa flash-mob — Heonorism cash mob — an event where people support a local
retailer by gathering en masse to purchase the store’s products; 3a 3pa3kom cioBocnonyueHHs: alpha geek yTBOpeHuit HEONOTI3M
alpha consumer —someone that plays a key role in connecting with the concept behind a product, then adopting that product, and
finally validating it for the rest of society; 3a ananoriero 10 black swan yrBopuscs Heosorism black elephant — extremely likely and
widely predicted events that are usually ignored either by many or a society as a whole; 3a 3paskom Bupasy chief executive officer
BUHHKIJIA IiJla HU3Ka HEOJIOTi3MiB Ha MO3HAYCHHS KOPMOpAaTUBHUX Tocan: chief experience officer, chief financial officer, chief
content officer, chief learning officer, chief privacy officer, chief risk officer. 3a ananoriero 10 e-commerce yTBOPEHI HOBOTBOPH
JUTSL TTIO3HAYCHHS TAKUX BHIIB “‘©ICKTPOHHOI” TOPriBii, sik d-commerce (digital commerce) — purchasing and selling goods and
services through digital channels, m- commerce — commercial transactions conducted electronically by mobile phone; t- commerce
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(television commerce) — the activity of buying and selling products and services using interactive television; v-commerce — trading
by means of verbal agreements (live voice) via computer or telephone.

Awnaii3 (pakTUYHOTO MaTepiaay JO3BOJISIE BUAUINTH TaKi CEMAHTHYHI IPYIH HEOJIOTI3MIB chepr eKOHOMIKH i Oi3Hecy:

— EKOHOMIYHi Teopii/cucTeMu, Moseni 0izHecy. CIOBO economy siK KJIFOUOBE CIIOBO, SIKE MO3HAYAE MOHITTS “eKOHOMIKA”, CIIYTY€E
OCHOBOIO JIJISl 1101 HU3KHK Heouori3miB. Hanpuknan, cappuccino economy — an economy that displays frenzied growth or activity
in one sector; dot-com economy (informal) — an economic activity relating to a company whose business involves the Internet;
zero-friction economy — an economic system with free movement of capital, goods, labor and ideas in the geographical space in the
context of globalization; anxiety economy — an economy based on the production and sale of goods and services aimed at making
anxiety less severe; eco-economy — principles of economic development that take into account the need to preserve the environment;
reputation economy — an environment where brands are built based on how they are perceived online and the promise they deliver
offline; flat white economy — a segment of the economy developed by people working remotely in a coffee shop rather than in an
office; homebody economy — a sector of the economy related to goods intended for use at home (furniture, kitchen appliances, etc.;
gig economy — economic activity that involves the use of temporary or freelance workers to perform jobs typically in the service
sector; sharing economy — economic activity that involves individuals buying or selling usually temporary access to goods or
services especially as arranged through an online company or organization;

— dopmu Ta crparerii Mmapketunry: Jlekcema marketing € 0CHOBOIO TakHMX HeoJOTi3MiB: omnichannel marketing — a way of
selling products that is the same and equally good for the customer whether they are buying from a computer, a mobile phone app,
etc., or in a physical shop; buzz marketing — ‘undercover marketing’ — a method of selling a product by getting people to talk about
it to other people, especially over the internet; Christmas marketing — a strategy that businesses use to promote their products or
services during the holiday season; guerrilla marketing — unusual methods of getting attention for a product or service, usually ones
that cost little money and involve giving or showing things to people in public places; permission marketing — a form of marketing
where the marketer asks the consumer for permission to send them targeted ads based on personal data supplied by the consumer;
viral marketing — a marketing technique in which a company s customers are encouraged to spread knowledge or endorsement of a
product by word of mouth or the Internet; neuromarketing — techniques used to study the brain to predict consumer decision-making
behavior. Ctpaterii MapkeTHHTY BiloOpakeHi B TAKHX CIIOBax-TeJeCKONax sk prankvertising — a popular tactic of brand promotion
through pranks; sharewashing — a marketing strategy which deceives people by trying to suggest that a business is motivated by
principles of sharing rather than conventional profits”.

— pi3Hi BuaM enekTpoHHoi Toprismi: B2B (business-to-business), B2C (business-to-consumer), B2B2C (business-to-business-to-
consumer), C2B2C (consumer-to-business-to-consumer), C2C (consumer-to-consumer), "B2E (business-to-employee); d-commerce
(digital commerce), m-commerce; t-commerce (television commerce); v-commerce.

— 0co0W, IisUTbHICTB SIKMX IIOB’s13aHa 3 EKOHOMIKOIO Ta Oi3HecoM: crypto bro — an enthusiastic cryptocurrency supporter, usually
male, especially a dogmatic, condescending one; finfluencer — a person who advises others on their (personal) finances online,
primarily on social media; HENRY — a person (usually young) who has an above-average income but tends to spend it rather than
invest or save it; slashie (informal) — a person who gains income from more than one occupation; knowledge angel — an individual
with extensive knowledge in one or more aspects of business who helps a startup company that lacks expertise in those areas;
marzipan layer — the level of managers and other senior staff just below the topmost level of directors or partners; portfolio worker —
a person who works for several different companies or organizations at the same time; serial entrepreneur — a business person
that successfully starts a number of different businesses; social entrepreneur — an entrepreneur who uses business tactics to create
non-profit structures; dot-commer — a person engaged in a dotcom business enterprise; dot snot — a young person with an arrogant
and self-important manner because he/she has become rich by creating a dot com company; homepreneur — an entrepreneur who
creates and manages a home based business; soul proprietor — a businessperson or entrepreneur who balances work with emotional
and spiritual growth; virtual manager — a manager who directs employees from a remote location such as home or a central office;

— Ha3BU MIANPUEMCTB PO3PiOHOT TOPTiBIi: pop-up retail — temporary retail stores that open for a short period of time in order to
take advantage of a passing fad or seasonal demand; power center — a large, open air retail mall that consists mostly of big box stores;
lifestyle center — an open-air shopping center which aims to create a pedestrian-friendly, town-like atmosphere with sidewalks,
landscaping, ambient lighting, and park benches; clicks and bricks (clicks and mortar) — selling products to consumers via several
channels, one which is usually a tangible shop and the other one an e-business; cyberplaza (cybermall) — a virtual online shopping
center, a collection of cyberstores; DOTBAM — the online division or group of a traditional brick-and-mortar store;

— Ha3BW BaNOT: bitcoin —a digital currency that is produced by a public network rather than any government and uses special codes
to keep it secure; cryptocurrency — a digital currency in which transactions are verified and records maintained by a decentralized
system using cryptography, rather than by a centralized authority; non-fungible token — blockchain-based tokens that each represent
a unique asset like a piece of art, digital content, or media; stablecoin — a cryptocurrency designed to have a less volatile value than
other cryptocurrencies, often accomplished by pegging its value to another asset such as a government-backed currency or gold;
cybercash — money represented in electronic form for the purpose of financial transaction over the internet.

BucnoBkn. J{ocmipKeHHs aHITIHCHKUX HeoJori3MiB nodaTky X XI CTOMITTS € BayJIMBUM HANpsMOM y CydacHiH JIHIBiCTHII,
OCKIJIBKH BiJI0Opa)kae 3MiHU B CyCIIUIBCTBI, KYJIBTYpi Ta TEXHOJIOTisIX. AHaJI3 Pi3HUX CIIOCOOIB CIIOBOTBOPY HOBHX CJIIB Ta CJIOBO-
CIIOJIy4eHb ChepH eKOHOMIKH TT0Ka3aB, 0 (JOpMyBaHHs aHIIIIHCEKUX HeoJori3MiB ekoHoMiuHOT cdepu 2000-2022 pokiB yTBOpIO-
FOTHCSI 3@ JIOTTOMOTOK0 «aHAJIOTTHHOTO CIIOBOTBOPY» Ta «PEKypCii», CIIOBOCKIaIaHHs Ta pisHUX (HOpM ckopoueHHs. HalnpoaykTus-
Himmmu € mozeni N + N ta Adj. + N. B ocHoBHOMY 116 HaliMEeHyBaHHs €KOHOMIYHUX TEOPil, CUCTEM, MOJielel Oi3Hecy; Pi3HOBUIH
€JISKTPOHHOI TOPTiBJIi; Ha3BH MIAMPUEMCTB PO3apiOHOT TOPriBii; GOopMHU Ta CTpaTerii MapKeTHHTY; Ha3BH BAJIOT; 0CI0, AisUIbHICTH
SIKHX OB’ s3aHa 3 CKOHOMIKOO Ta OI3HECOM.

VY nojasbIinx HayKOBUX PO3BiZKaX BBAKAEMO 3a JIOLIbHE TOCIIPKYBATH [IUISIXM TOMOBHEHHS JICKCHYHHX OIMHHUIIb CKOHOMIU-
HOI cepH Ta MepeKIaaanbKuil aCIeKT HEOJIOTI3MIB.
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