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LANGUAGE INNOVATION IN ITALIAN MASS MEDIA:
THEMATIC GROUPS OF NEOLOGISMS AND THEIR FUNCTIONS

This article is devoted to the study of linguistic innovation in the Italian mass media and the analysis of neologisms as an important
indicator of the contemporary development of the Italian language. In recent decades, there has been an active upgrade of the lexical
composition, which is due to both internal linguistic processes and external social, political, and technological factors. Particular attention
is paid to the emergence of neologisms in media discourse, where new words become established in the mass consciousness and ensure the
transmission of relevant concepts into the public sphere.

To systematize lexical innovations, a classification of neologisms into main thematic groups is proposed: these are political, economic,
environmental, cultural-social, and technological ones. Each group reflects the specific communication needs arising in connection with
contemporary social and cultural transformations. The reasons and mechanisms for the emergence of new words are considered, including
borrowings from English, calques, semantic extensions, and internal word formation.

Particular attention is paid to trends in 2021-2025, when new terms reflecting the pandemic, digitalization, environmental challenges,
and social and cultural changes are recorded in the media and dictionaries. The mechanisms for establishing neologisms in the media space
and their role in shaping public consciousness are analyzed.

In conclusion, it is found that the Italian language demonstrates a high degree of adaptability to contemporary changes, actively
integrating new concepts and maintaining a balance between borrowings and internal word formation mechanisms. The study provides a
deeper understanding of the relationship between language and society, identifies trends in the development of media discourse, and outlines
prospects for further linguistic innovations in Italian.

Keywords: neologism, classification of neologisms, mass media, political neologisms, economic neologisms, technology, environmental
neologisms, socio-cultural aspect, globalization.

Cenieepcmosa Anacmacis Onezigna,
acucmenm,
Kuiscokuii nayionanvnuil ynisepcumem im. Tapaca Lllesuenxa

MOBHA IHHOBALIS B ITAJIACBKUX MAC-MEJIIA: _
TEMATUYHI TPYIIM HEOJIOTI3MIB TA iXHI ®@YHKIII

Cmammisi npucesiuena 00CcIioNCeHHI0 MOGHUX IHHOBAYII 8 IMANIIICLKUX 3aC00ax MAco8ol IH(opmayii ma ananizy HOBOMEOPIE sIK GANCU-
6020 NOKAZHUKA CYYACHO20 PO3GUMKY IMANiicbKoi Mogu. B ocmanni decamunimms 6io0ysacmucs akmugHe OHOBNEHHS NTeKCUYHO20 CKIAOY
imaniticobkoi MOGU, WO 3YMOBNEHO AK GHYMPIWHIMU MOGHUMU NPOYecamu, max i 306HIUHIMU COYIATbHUMU, NOTIMUYHUMY Ma MEXHOIO0-
eiynumu yunnukamu. Ocodausa ysaza npuodiisiemovcs NoAsi He0A02i3MI6 Yy MeOilHOMY OUCKYPCI, Oe HO8I Cl08a 3aKPINIIIOMbC 6 MACOSIl
ceidomocmi ma 3ab6e3neyyoms nepedayy aKkmyaibHux NoHsams y nyoniuny cgepy.

Jlna cucmemamusayii' 1eKcuyHUX IHHOBAYIN NPONOHYEMbCA KAACUDIKAYIS HeON02I3MI6 3 OCHOBHUMU MEMAMUYHUMU 2PYNAMU. NOJi-
MUYHI, eKOHOMIUHI, eKOJI02IYHI, KVIbIMYPHO-COYIANbHI ma mexHonoziuni. Kodicna epyna 8ioobpasicae cneyughiuni KomyHikamusHi nompeou,
WO GUHUKAIOMb Y 36'SI3KY I3 CYHACHUMU COYIANLHUMU MA KYIbIMYPHUMU MPAHCHOPMAYIAMIU.

Busnaueno npuuunu ma docniodceno mexanizmu noséu HOBUX CJi6, BKIIOUAIOUU AHIOMOBHI 3AN03UYEHHS, KANbKU, CeMAHMUYHI PO3-
wiupenHs ma enympiwini npoyecu crogomesopennsi. Ocobnugy ysaey npuodineno mendenyiam 2021-2025 poxis, koau ¢ 3MI ma cnosnukax
Qikcyromoscs HOBI MEPMIHU, WO OKPECTIONb NAHOEMII0, YUPPOBI3ayito, eKOI02IUHI GUKIUKY MA COYIANbHO-KYTbmYpHI 3minu. [Ipoananizo-
BAHO MEXAHI3MU 3AKPINIEHHS HeON02I3MI8 Y Medianpocmopi ma 3a3Havend ixus pois y QoOpmMyS8anti CyCnitbHoi c8i0oMOCMI.

YV 0ocnioorcenni niokpecieno, wo imaniticbka Mo8a 0eMOHCMPYE GUCOKULL CIYNIHb A0ANIMUBHOCHL 00 CYYACHUX 3MiH, AKMUBHO IHMe2py-
104U HOGI NOHAMMA MA NIOMPUMYIOUU DANAHC MIJIC 3aNO3ULEHHAMU MA BHYMPIUHIMU Mexanizmamu croeomeopenns. Poboma dac enudwe
DO3YMIHHA 83AEMO38'S3KY MOBU MA CYCRINLCMBA, BUSHAYAE MEHOCHYIT PO3BUMKY MEOIUHO20 OUCKYPCY MA OKPeCioe NePCnekmug nooab-
WX MOBHUX THHOBAYIL 6 IMANIUCHKI MOGL.

Knrwowuosi cnosa: neonozizm, kiacughixayis neonozizmie, 3acoou Macosoi ingpopmayii, NOAIMuuHi HeoI02i3MU, eKOHOMIUHI HEON02i3MU,
MeXHON02Is, eKOIO2IYHI HeON02I3MU, COYIOKYIbIMYPHULL ACNeKm, 2100ani3ayis.

In recent decades, the Italian language has undergone active processes of lexical renewal, driven by both internal and external
factors. Outdated vocabulary is gradually being replaced by new formations that reflect current social realities. A significant portion
of the neologisms appearing in Italian media discourse are of exogenous origin — they arise under the influence of globalization
processes, intercultural exchange, and current communicative needs (Nedelcheva, 2024).

The mass media play a key role in popularizing new vocabulary, acting as a transmitter of socially significant concepts in the
public sphere. It is through media channels that new words become established in the mass consciousness, acquiring stable use
in everyday communication, journalism, political and expert discourse. These processes testify to the close connection between
linguistic evolution and social transformations.

The relevance of the study is due to rapid changes in society and mass communications, which directly affect language. Italian
media discourse reflects new social, political, technological, and cultural realities, accompanied by the emergence of a large number

Hayxkosi sanucku Hayionanernozo ynieepcumemy « Ocmposvka akademisny : cepis « @inonozisy. 2025. Bun. 27(95) 23



©A. O. Seliverstova ISSN 2519-2558
KOT'HITUBHA JIIHI BICTUKA TA TIPATMATHUKA

of neologisms. Studying these linguistic innovations makes it possible to understand how language adapts to modern communication
needs and to identify trends in its development in the context of globalization, digitalization, and environmental challenges.

The aim of this work is to identify and systematize neologisms in Italian media discourse, determine their functional role, and
analyze trends in language development in recent years. Particular attention is paid to the classification of neologisms into thematic
groups and the study of the mechanisms of their consolidation in the media space.

The main tasks of the article in order to achieve the aim set are:

1. To provide an overview of existing research on neologisms in the Italian language and media discourse.

2. To identify key thematic groups of neologisms.

3. To analyze the mechanisms of new word formation, including borrowing, calques, and internal word formation.

4. To examine trends in the development of neologisms in the media for the period 2021-2025.

5. To draw conclusions about the prospects for the development of the Italian language in the context of media discourse and
global changes in society.

Analysis of recent research and publications. In general, among foreign linguists who studied newly formed words there were:
Maurizio Dardano e Pietro Trifone, Ornella Castellani Pollidori, Luca Serianni, Silvia Morgana, Paolo Zolli, Vittorio Coletti, Stefano
Bartezzaghi and others (Adamo, 2010).

Presentation of the main material. Several main thematic groups of neologisms can be identified in the structure of Italian
media discourse: political, ecological (econeologisms), economic, cultural-social, and technological (fechnoneologisms). Most
of them are borrowings or calques from English, which is explained by the dominance of English-language content in the global
information space. At the same time, a significant number of words are born within the Italian language to denote new concepts and
ideas, which contributes to the expansion of vocabulary and the development of the language system.

Neologisms in media discourse perform not only a nominative function, but also a pragmatic one: they model a new linguistic
picture of the world, form or transform public perceptions of certain phenomena, and often carry ideological or evaluative
connotations. Thanks to the emergence of new lexemes, language actually “keeps up” with reality, adapting complex and new
concepts to the needs of everyday communication. Analysis of neologisms in Italian media discourse enables a deeper understanding
of the mechanisms of linguistic innovation and the interaction of language with social changes.

The reasons for distinguishing separate thematic categories of neologisms are diverse:

For example, political neologisms arise as a result of active political processes, international cooperation, reforms, elections,
crises, and protest movements, which require the emergence of new terms to describe events, actions, and the roles of participants.
The following examples can be attributed to this category: sovranismo, post-verita, vaxxing, green pass, complottismo, no-vax,
starmerismo.

Ecological neologisms are formed under the influence of global climate initiatives, international agreements, the emergence
of “green” technologies and startups, as well as media projects on eco-education, reflecting new approaches to environmental
protection. Striking examples include such lexemes as: eco-friendly, green economy, eco-tax, carbon neutral, ecocidio, eco-ansia,
emissioni climalteranti, servizi ecosistemici, transizione verde, e-fuel.

Economic neologisms are associated with the digitalization of society, the emergence of new methods of carrying out financial
transactions, the growth of cryptocurrencies and online platforms, as well as the development of new professions and positions in the
economy and business. In light of recent events, the following neologisms are actively appearing in the media: fintech, blockchain,
criptovaluta, smart contract, digitalizzazione, reshoring, smart working, gig economy, burnout, quiet quitting, work-life balance.

Cultural-social neologisms appear as a result of the active influence of social networks, global trends, media and mass culture,
fashion trends, memes, lifestyle, and gastronomic innovations, as well as language games in the media aimed at creativity and
humor. Examples of such neologisms are given further: boomer, cancel culture, ghostare, bodyshaming, infodemia, clickbait, binge-
watching, spoilerare, virale.

Technological neologisms reflect the rapid development of information technology, artificial intelligence, robotics, gadgets,
online services, and digital platforms. They often overlap with the economic neology, but have a specific lexical focus, for example:
chatbot, smartworking, NFT, metaverso, Al-generato, smart device, techlash.

i. Therefore, classifying neologisms into thematic groups not only makes it possible to systematize linguistic innovation, but also
to trace the connection between linguistic processes and the dynamics of social, economic, environmental, and technological changes
in contemporary Italian society.

ii. In addition, it is necessary to make a comparative analysis of thematic groups of neologisms in order to understand the trends
in the development of newly formed vocabulary. An analysis of neologisms recorded in Italian media discourse in recent years
shows that thematic groups are represented differently depending on the type of publication and target audience. Thus, political and
economic neologisms are most actively used in news resources, analytical magazines, official statements, and reports. They serve to
inform about events of national and international significance, as well as to introduce new concepts related to politics, finance, and
management into the public consciousness.

iii. At the same time, cultural-social and technological neologisms are much more common in electronic media, blogs, social
networks, and entertainment portals. Here, they play the role of markers of belonging to a particular community, serve as a means of
self-expression, and create a special “language trend” that spreads quickly among young people.

iv. Econeologisms, in turn, occupy an intermediate position: they appear both in serious analytical publications on climate and
energy and in the popular press, where their use is associated with coverage of everyday practices — from “green” technologies to
eco-trends in lifestyle.

v. Based on the above, it can be argued that the thematic affiliation of neologisms largely determines the channels of their
dissemination and the speed of their consolidation in the language: political and economic neologisms are most often established
“top-down” through official sources, while cultural-social and technological neologisms spread “bottom-up” through mass culture
and internet communication.
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vi. It is also important to mention the active influence of external factors on thematic groups. The formation of thematic groups
of neologisms is closely linked to current global and national events. Thus, political and economic neologisms appear as a result of
crises, international agreements, elections, reforms, and integration processes, which requires the rapid linguistic formulation of new
phenomena.

Environmental vocabulary has become more prevalent in media discourse thanks to climate summits, environmental disasters,
and the intensification of international initiatives to protect the environment.

Technoneologisms, for example, as already stated, are largely driven by the dynamics of digitalization, the development of
artificial intelligence, robotics, and the metaverse, which are forming new terms to describe previously non-existent realities. Many
words from the “past” are disappearing from modern language or being “squeezed out” by newly formed terms.

Finally, cultural-social neologisms are most often associated with the transmission of global trends, memes, and phenomena of
mass culture, where the Italian media act as intermediaries between the global information space and national culture. In this way, the
emergence of names for new concepts and phenomena is characterized by the instantaneous appearance of a neologism to describe
this concept.

In general, on the one hand, the emergence of neologisms in each group can be seen as a direct reflection of the processes
that determine the vector of development of modern society. But on the other hand, it is also necessary to take into account intra-
group differentiation. Each of the identified thematic groups has an internal structural division determined by the specifics of
media discourse. Thus, political neologisms can be divided into terms related to domestic politics, international relations, protest
movements, and new political roles.

Economic vocabulary is differentiated into financial, corporate, startup vocabulary, and the digital economy, where each subgroup
has its own sources and channels of distribution. Economics itself is a rather “broad” science, in which it is possible and necessary
to identify subgroups, or rather “sub-directions,” which subsequently become the reason for the emergence of such a large number
of new terms.

Econeologisms range from scientific and technical terms (“green” technologies, renewable energy) to social and everyday terms
related to eco-friendly lifestyles and consumption. Today, environmental protection is on the agenda. This has led to the emergence
of new words to describe trends and processes related to nature, as well as the active borrowing of lexemes from English.

The cultural and social group demonstrates the greatest flexibility and can include lexemes from fashion, gastronomy, music,
cinema, internet memes, and subcultures, making it the most dynamic and subject to rapid change. Young people are rapidly
switching to an online lifestyle and online communication, which is becoming the foundation for the formation of new vocabulary,
which, in turn, is actively spreading across different spheres and semantic fields.

For their part, technological neologisms are divided into words related to artificial intelligence, digital platforms, virtual
and augmented reality, gadgets, and online services. The digitalization of society is keeping pace with the times, and the lexical
composition of the Italian language is not lagging behind, expanding and growing exponentially.

As for the internal structure of each group, it is worth noting that each one reflects not only the specifics of the thematic field,
but also the diversity of social practices in which new lexemes function. However, it is also important to consider the trends and
prospects for the development of neologisms in Italian media discourse.

For example, in 2021-2022, several key trends are clearly evident in Italian media discourse, reflecting both socio-cultural
transformations and active processes of linguistic innovation. One of the most noticeable trends is the emergence of a significant
number of neologisms related to the COVID pandemic, healthcare, and biotechnology. Newspapers such as La Repubblica, Corriere
della Sera, Il Sole 24 Ore, and other widely read Italian dailies, as well as the new edition of the Devoto-Oli 2022 dictionary,
have recorded lexemes such as covidico, long Covid, variante virale, proteina spike, postumano, and green pass. These examples
demonstrate that global medical events have a direct impact on language practice: new words serve as terminological designations,
while also becoming established in both everyday speech and journalism (La Repubblica, 2021).

Another important direction is the active formation of new environmental and socio-political vocabulary. Terms such as
climaticida, emissioni zero, impatto zero, divario di genere, and democrazia elettronica reflect growing public sensitivity to issues
such as climate change, gender equality, and democratic practices. These lexemes not only name new phenomena, but also perform
an ideological function, contributing to the formation of value orientations in public discourse (La Repubblica, 2021).

The integration of economic and technological terminology with environmental issues is also becoming a noticeable trend. In the
publications of Il Sole 24 Ore, the key economic terms of recent years are digitale and sostenibilita, which are perceived as strategic
development guidelines in the context of the implementation of the PNRR — Piano Nazionale di Ripresa e Resilienza (2021). New
phrases and calques are appearing in media discourse, for instance, DOP economy, ipercapitalismo, recovery plan, which reflect not
only economic processes but also their interaction with global environmental and social issues (I1 Sole 24 Ore, 2021).

With the arrival of 20232025, new waves of linguistic innovation are emerging, reflecting even more diverse social, cultural,
and technological changes. First and foremost, these changes are driven by events taking place on the world stage: topics related to
war and international politics are actively developing. The 2024 Zingarelli dictionary features neologisms related to the Russian-
Ukrainian war, such as oblast, balaclava, Holodomor, putiniano, infowar, guerra ibrida etc. These words capture global political
events and their reflection in the mass consciousness and media (Zingarelli, 2023). In addition to military specifics, there is a
noticeable increase in topics related to anxiety, exaltation of reality, and virtuality: for example, Zingarelli 2024 notes lexemes such
as eco-ansia, iperrealta, bro, and others.

In addition to words related to politics, ecology, and technology, terms from culture, fashion, and social media are also appearing:
permacrisi, price cap, hype, smishing, streammare, shippare, prompting, Large Language Models. Recently, there has been a trend
toward mixing cultures and cultural concepts, leading to the emergence of new lexemes in the Italian language (Mondadori 2023).

There has also been active growth in neologisms related to identity, humor, and generational differences: words such as
amichettismo, pezzotto, campo largo, fuffa guru, sdigiunino, recorded by Treccani 2024, show a strengthening of cultural-social
vocabulary, often with evaluative or humorous connotations. Most of the newly formed vocabulary appears thanks to the younger
generations, which is why many linguists classify some lexical units as slang and internet speech (La Repubblica, 2025).
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Technological, digital, and media innovations continue to play an important role: humanity today cannot exist without artificial
intelligence, internet, and messengers. This has given rise to technological neologisms to define terms such as ChatGPT, cyberstalking,
Intelligenza Artificiale Generativa, overtourism (sovrafollamento turistico), and prompting, which reflect the influence of Al, digital
platforms, and new media practices.

The prospects for the development of neologisms in the Italian media space are primarily linked to a sharp increase in the number
of interdisciplinary linguistic innovations. In recent years, there has been a growing trend towards “mixed” neologisms covering
several thematic fields at once: politics and technology (democrazia elettronica), economics and ecology (eco-attivismo, impatto
zero), culture and technology (autonomia differenziata, overtourism).

At the same time, it is the media that remains the leading platform for testing new words: through the print press, online
publications, and social networks, new vocabulary is rapidly spreading and becoming established in the mass consciousness,
becoming an integral part of the vocabulary of the average person.

On the basis of the above, the following predictions can be made based on data from the last five years:

— in the near future, there will be an increase in interdisciplinary vocabulary. This means that there will be an increase in the
number of neologisms that simultaneously reflect ecological, technological, political, and socio-cultural aspects. New types of word-
constructions combining several spheres and linking different semantic fields will also come into vogue;

— thanks to the media, particularly social networks and online publications, new terms will spread faster than before and be more
widely accepted, including in less formal contexts;

— with the development of new technologies, there will be an increase in the number of neologisms reflecting contemporary
processes and digital transformation. This is especially true for topics such as artificial intelligence, automation, algorithms, digital
ethics (algoretica), models such as LLM, new platforms, and communication formats;

— increased cultural and social variability: there will be even more neologisms related to identity, generational differences,
memetics, youth slang, and images of modern life;

— in the long term and in an ideal scenario, there may also be a strengthening of the trend towards the creation of Italian
equivalents, calques, or adaptations, which will contribute to the preservation of linguistic identity and reduce the dominance of
English-language vocabulary in media discourse. But there is another side to the medal: English is the language of globalization and
intercultural exchange, so quite often the appearance of new lexemes in Italian is nothing more than the borrowing of Anglicisms
into the Romance language.

Thus, contemporary trends testify not only to the quantitative growth of neologisms, but also to the qualitative transformation
of the lexical fund: Italian media discourse is increasingly producing vocabulary that lies at the intersection of politics, economics,
culture, and technology, reflecting the complexity of a globalized society and its value orientations.

Conclusions. Contemporary Italian media discourse is one of the most productive areas for the formation and consolidation of
neologisms. New vocabulary reflects the dynamics of social processes, political events, technological and cultural transformations,
confirming the close relationship between language and society. The emergence and spread of neologisms demonstrates the ability
of the Italian language to respond quickly to changes in the outside world, offering new means for understanding and naming current
phenomena.

Classifying new formations by thematic groups allows us to systematize the material and identify key areas of linguistic
innovation. Political, economic, environmental, and cultural-social neologisms reflect priority areas of public interest, while
technological and media lexemes indicate the growing role of the digital environment in modern society. This distribution confirms
not only the multifaceted nature of linguistic innovations, but also their functional conditioning.

Neologisms in the mass media perform a dual function: on the one hand, they serve to name new realities, and on the other,
they shape values, set the framework for interpreting events and phenomena, and influence public consciousness. Thus, linguistic
innovation is not merely a reflection, but also an active tool for constructing a modern picture of the world.
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